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alls Attention of Dealers 


To Importance of Careful Accounting 


ESTIMATED FREIGHT CAR 
REQUIREMENTS INDICATE 
SECOND QUARTER UPTURN 


Great Lakes Advisory Board Places Automotive 
Spring Needs at 85,083 Cars, Against 
82,876 in 1930 


By CHRIS SINSABAUGH 

 giohagg March 27.—Kenneth Moore, traffic expert | 
for the National Automobile Chamber of Commerce | 
and in charge of the Detroit office, has returned from the 
Cleveland meeting of the Great Lakes regional advisory | 
board, bringing with him information that reports made | 
at the meeting indicate an improvement in automobile con- | 
ditions in the second quarter. : ’ i 
= . . ene Based on estintates of thé freight | 


: RAILROAD ENGINEERS ; [car requirements of the automobile | 


| factories in the territory under the |} 


ee GP eUP IY OO fee tone sonics mo te sooo 
OF JORDAN SHARES, 


quarter shows a decrease of approxi- 


mately 5 per cent in estimated car 
loadings for April, May and June, 
EW YORK, March 27.—The 
Brotherhood of Locomotive En- 


. 


| 
| 


aS compared with the same period 
|last year. On the other hand the 
gineers has concluded an agreement 
with Jordan Motors 


Middle West and Ohio valley sec- 
whereby it has secured an option to 
purchase 30,000 shares of new com- 
mon stock of Jordan Motors Cor- 
poration at $10 a share 
period of five years, in exchange 
for its good will in promoting the 
sale of Jordan motor cars among 
its membership. 

The organization is not 
to purchase this stock and will not 
have any investment in Jordan 
Motors Corporation. 


Corporation, 


over a! 


odligated | 


tions are 5 per cent. above last year. 
As reported at the meeting, 
estimates for the second quarter 
the Great Lakes section are: 
Estimated Actual 
1931 1930 
21,252 27,744 
19,945 21,912 
19,182 13,972 
60,379 63,628 
These figures indicate that auto- 


in 


I ea °° 
| May 
June 


mobile shipments will hold up well | 


| during the next three months, with 
; the total only a few per cent. under 


the | 


| 


| 


In a letter to members of the or- actual shipping for the same period 
ganization the financial committee | last year. | 
of the Brotherhood of Locomotive The greatest improvement is in- 


(Continued on Page 2) 
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Late News Flashes 


Milwaukee, Wis., March 27.—The Sterling Motor Truck 
Company will announce April 1 a new line of motor trucks, 
including 29 distinct models ranging from 34 to 12 tons, at 
prices from $795 to $12,000. 

* 


o > 

Detroit, March 27.—The Murray Body Corporation, em- 
ploying 8,500 in all its plants, compared with 6,700 January | 
1, reports March the best month of the year. The plants 
will have operated thirty-one days this month and go into 
April with schedules considerably advanced over March. | 
The month just closing has advanced unprofitable opera- 
tions, due to reduced volume during the earlier weeks of 
the first quarter. 

- 


© 
Detroit, March 27.—The joint show of the National 
Standards Parts Association and the Motor and Equip- 
ment Association will be held in Atlantic City during the) 
week of December 7. 


| 
| 


a 


* * * i 

Washington, March 27.—A large net gain in the num-| 

ber of industrial and business establishments operating on 

a five-day week basis when the depression subsides is fore- | 

seen by Commissioner Ethelbert Stewart of the Bureau of 
Labor Statistics, Department of Labor. 
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Addresses Dealers 


And Bankers 


IN BUSINESS 
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SAYS KNOWLEDGE OF FACTS 


OPERATIONS 


IS ONLY PROFIT INSURANCE 


Message Points Out Problems Peculiar to Automobile 


Merchandising; C 


ites Responsibility 


Of Manufacturer 


YEW YORK, March 27.— 
wing the facts in c 


Hlishments is broug 
" Motors dealers 
Sloan, Jr., pre 


‘M. E. A. FILLS TWO 
BOARD VACANCIES: 
ADMITS 5 MEMBERS 


27. 


ALFRED P. SLOAN, JR. 
President of General Motors Corp. 


FORD ANNOUNCES 
NEW TOWN SEDAN 


Detroit, March 27.—Announce- 
ment is made of the introduction of 
a new town sedan by the Ford Com- 
pany to replace the former car of 
the same type. 

The body of the new car is ap- 
proximately three inches longer, and 
there is greater thickness in the rear 
seats. The seats are wider, higher | 
and, being low, allow more head- 
room. > } 

A new feature is that the rear 
quarter windows may be raised or 
lowered. There is a new slanting 


wind shield with inside sun visor, |5@™bly line today at the East Wind- 
sor plant of the Ford Motor Com- 


HUDSON-ESSEX SALES [P*nhe°escnt*‘tuica as a milestone 
UP IN NEW ENGLAND, 


in the progress of Canadian indus- 
try, was witnessed only by officials 
and veteran employees. 
The ceremony was climaxed when 
Detroit, March 27.—Sales of Hud- | 
son and Essex cars in New England 
continue to show increases, with re- | 
ports from distributors and dealers | 
indicating that business in general | 
continues on the up-grade, accord- 
ing to William J. McAneeny, presi- | 
dent and general manager. 
Bridgeport, Conn., is a 


New York, March —C. C. Carl- 
ton, secretary of Motor Wheel Cor- 
poration, Lansing, Mich., and J. C. 
Ferguson, president of Eclipse Ma- 
chine Company, Elmira Heights. 
iN. Y., have been elected to the 
‘board of directors of the Motor and 
Equipment Association to fill two 
vacancies created by deaths in the 


(Continued on Page 2) 


ONE-MILLIONTH FORD 
PRODUCED IN CANADA 


Montreal, Quebec, March 27.—The 
one millionth Fora car manutac- 
tured in Canada came off the 


as- 


(Continued on Page 3) 


Parlin Tells S. 


notable 
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(Continued on Page 3) 
| New York, March 27.—Airplane 


‘| travel will be the dominant method 
| of transportation; ultimately it will 
be the least expensive; equipment 
|will be more costly than that of 
automobile or motor bus; in ten 
| years there will be 250,000 airplanes; 
in fifteen years, 1,000,00¢ and an 

annual production of 250,000. 
4\ These are the _ predictions ol 
|Charles Coolidge Parlin, manager 
4 division of commercial research, The 
.|Curtis Publishing Company, Phila- 
a : * | delphia, Pa., in an address before 
Eugmecting ROWS |the March meeting of Metropolitan 
Reference Tables | Section, Society of Automotive En- 
Cumulative February new passen- | gineers held in the A. W. A. club- 

ger car registrations. Pages 6.7, 8,9 | house last night. 

Major specifications and mechani- These predictions are based on 
cal details of passenger cars the results of a survey made by 
Pages 10, 11 


——— 


TODAY 


Sparks from Detroit é : 
Making coal deliveries profitable 
Page 3 
“Certainly Unprofitable” 
Page 
Calendar of coming events. ..Page 
Contemporary comment 
Ford dealer built successful busi- 
ness with maintenance 


Editorial: 


the Curtis Publishing Company to | 


The importance to dealers of 
onnection with the operation 
ht home in a personal message 
ind their bankers, issued today 
sident of the General Moters 
* Corporation. 
The message itself sets a prece- 
font in that it is the first time that 
the president of the General Mo- 
tors Corporation has undertaken to 
discuss the important economic 
questions involved in retailing auto- 
mobiles with the automobile mer- 
chants themselves. 

Mr. Sloan feels that in the de- 
velopment of the automotive busi- 
ness it has become increasingly evi- 
dent that the prosperity of the local 
representatives depends in a large 
measure upon their ability to under- 
stand and put into practice an effi- 
cient and accurate system of ac- 
counting 

This message will be sent to 19,- 
230 representatives of General Mo- 
tors Corporation and to 16,500 
banks where General Motors Cor- 
poration or its dealers have ac 
counts. Because of the close rela- 
tionship which exists between the 
local automobile dealer and the local 
bank, it was Mr. Sloan's thought 
that a statement of the importance 
of fact-finding would aid in bring- 
ing about a better understanding of 
the business of selling and servicing 
cars to consumers. Last year Gen- 
eral Motors dealers sold more than 
3,000,000 cars at retail, including 
over 1,000,000 new cars and 2,000,- 
000 used cars. 

As the prosperity 


of the local 


(Continued on Page 2) 


A. E. Air 


Travel Has Great Future 


determine the underlying trends of 
the aviation industry. In conduct- 
ing the survey, the Curtis Company 
invested in a tri-motored plane and 
covered 25,000 miles interviewing 
leaders in the industry. 

Confidence in aviation was ex- 
pressed because basically it is 
sound; it is filled with young men 
who have faith and enthusiasm; 
and because it the most rapid 
form of transportation, 

At the present time there is a 
half-billion dollars invested in avia- 
tion which is bringing no return. 
Despite this fact, Mr. Parlin em- 
phasized the need of still further 
expenditure in order that this in- 
|dustry be established on a firm 
| basis. There is a need for further 


1S 


(Continued on Page 10) 
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FOR ACCURATE ACCOUNTING 


(Continued from Page 1) 


dealer depends upon the efficiency 
of his Own business operations, it is 
Mr. Sloan's thought that the Cor- 
poration should point out to the 
local dealers and the local bankers 
from time to time, certain phases 
of the changing economic conditions 
in the United States which, when 
better understood, should lead to 
mutually profitable results. 

Bis statement is as follows: 

By ALFRED P. SLOAN, JR. 

President General Motors Corp. 


N my contacts with various Gen- 

eral Motors dealers from time to 
time, and at various dealers’ meet- 
imgs, I have stressed the importance 
of what I will term “fact-finding” 
im placing the corporation's dis- 
tributing activities on a _ firmer 
foundation of profit and financial 
strength, at the same time insuring 
2a more stable and more effective 
service to the public. ° 

In promoting a broad movement 
of this character it is q@ifficult to 
effect a proper understanding, first, 
concerning what it is all about; 
secondly. of what it is hoped to 
accomplish, and thirdly, as to why 
the particular method is adopted to 
reach the required objective. While 
the program is being presented in- 
dividually and collectively as a part 
of the corporation's general operat- 
ing plans, it occurred to me that it 
- would be desirable, in view of the 
importance of the subject. to pre- 
sent the picture in a message to all 
General Motors dealers, with par- 
ticular reference to the broader 
phases of the problem. 


Dealers Have Real Problems 


Before discussing the subject in its 
warious aspects. let me say, first and 
foremost, that I have had, for a 
mumber of years past, a keen ap- 
preciation of the problems that 
present themselves to the dealer 
organization. While it is gratifying 
to know that even under present 
economic conditions an important 
percentage of General Motors dea!- 
ers are on a_ substantial profit- 
Making basis: on the other hand 
from facts available, if we will face 
Same, it must be admitted that the 
trend, even in years of prosperity 
has been adverse to the dealer body 
as a whole. Many dealers, for one 
reason or another, are not obtain- 
ing what they should in return for 
the effort they are putting forth 
and the capital which they are em- 
Ploying. This is not entirely ac- 
counted for by the existing condi- 
tions which we recognize are ad- 
versely affecting every line of en- 
deavor. This being the case, it be- 
comes our duty to examine into and 
evaluate the influences that are at 
work and to promptly and effectively 
supply such corrective measures as 
will lead to a more constructive 
order of things. 

All the above simply means that 
the placing of the distributing end 
of the automotive business on a 
sounder foundation presents a prob- 
lem and that problem concerns the 
entire body of dealers. For those 
now in a favorable operating posi- 
tion a still greater reward should 
result; for those not so favorably 
placed, an improvement in their 
genera] position is essential. 

A Common Problem for Dealer and 
Manufacturer 

This problem confronts not only 
each dealer, but likewise each manu- 
facturer. The present and future 
success of any manufacturer in the 
automotive business must be directly 
measured and limited by the suc- 
cess of that manufacturer's dealer 
organization. In other words. our 
problem is a common problem. It 
is a problem that we must deal with 
effectively and aggressively. Prob- 
Jems differ. In this case certain ot 
the fundamental causes are not 
hard to see. Corrective measures 
however, are somewhat hard to pre- 
scribe. When I say “hard to pre- 
scribe,” I am _ speaking funda- 
mentally. It might not be difficult 
to inject into the situation tempo- 
rary measures of relief. If, however, 
they were not of a fundamental 
character they would only serve to 
intensify and not correct our weak- 
ness—there would result no real 
progress. It is absolutely essential 
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IVE DALY 


° 





AUTOMOT 


FREIGHT CAR NEEDS 
INDICATE UPTURN 
IN SECOND QUARTER 


\ (Comtinued from Page 1) 
-- ~*~. 
Pai htec in the month of June. A 


ned report for the automobile 

‘y in central territory is in- 

neg. Adding the figures for} 

wo adjoining board territories | 

i \the following results: 

yA Estimated 

| ‘ 1931 
Great Lakes .. 60,379 
Mid-west 17,258 

Ohid Valley ... 7,446 6,061 

85,083 82.876 


| 

dition of parts shipments} 
e the final results 
i 


that we work along sound eto 
lines if we are to achieve acor 
tive result and effectively ,solve or 
make progress toward solVingethis 
problem that faces us. ~ 
If any business aetivity, whether 
it be a part of-the automotive in- 
dustry or offf@rwise, certain respon- 
sibilities Must be assumed. The de- 
gree of success or failure is measured 
in a broad way by the effectiveness 
with which we discharge these re- | 
sponsibilities. Any business enter- 
prise, to be sound and lasting, must 
be based upon useful service in some 
form or another. As a part of the 
responsibility of rendering useful | 
service the business must likewise | 
assume the responsibility of render- 
ing that service in an efficient man- 
ner. This same principle applies 
whether the business be big or 
small; whether it consists of’an or- 
ganization employing hundreds of 
thousands of individuals and 
hundreds of millions of capital or a 
very limited number of individuals 
with a few thousands of capital. 
This means that in the problem that 
confronts us, both the manufactur- 
ing end and the distributing end 
must assume the responsibility of 
efficiency. If they disregard that 
responsibility then they have no one | 
to blame but themselves for limite? 
success or actual failure. Me 
think it is easier for a big bus 
to be efficient than a small b 
To my mind, that is in 
true, but the answer, r 
may be, is inconseque’ 
both big business ane 
must be efficient. 
ficiency, as I b 
the measure 0” 


What De- 


Now, ¥ 

wav bv 

CGistr ib cevewsp cee. . ewowunnreny 
business? In principle it means that 
we must start with the best possible 
estimate of gross profit. This re- | 
sults from a comprehensive study of 
the potential in new cars, acces- 
sories, service and such other items 
as may contribute to gross profit. 
Each and every item of necessary 
expense must have a proper rela- 
tionship to the potential gross profit. 
Inadequate or inefficient facilities 
of plant Or personnel limit the 
ability of the enterprise to render 
proper service. Excessive facilities 
result in an unreasonable drain on 
the resources of the business. They 
are unproductive to the extent that 
they are excessive. Excessive or in- | 
efficient personnel likewise reduces | 
the ability of the business to ob- 
tain the maximum gross profit and 
has the effect of creating unneces- 
Sary expense, Each part must be 


properly proportioned to the op-| They will succeed C. H. L. Flin- 
portunity presented. }termann, Wilcox-Rich Corporation, 


The above may appear theoretical | Detroit, and L. M. Wainwright, Dia- 
or academic. On the other hand, to;mond Chain and Manufacturing 
my mind, it is a very practical prin- |Company, Indianapolis. both 
ciple that must be recognized by | Whom died recently. The directors 
those dealers who have the ambi- | 2/80 named F. G. Wacker, president 
tion to improve their operating po- |of the Automotive Maintenance Ma- 


Sition, and to many dealers it is 
essential in order that they may | 
survive, It is a principle that faces, 
therefore, practically every dealer in 
the automotive industry today, Upon 
their attitude of mind toward this 
problem depends, in a large way, 
their success in the future. Many 
changes in trend have occurred in 
the industry during the past few 
years. We can not count upon a 
rapidly expanding volume to offset 
inefficient methods in operation. It 
is eSsential that each organization 
be built around the best estimate of 


i 
t 
if 
g 
Actual 
1930 


13,187 





“JORDAN CORP. GIVES 
OPTION ON STOCK 


(Centinued from Page 1) 


Engineers says in part: “We have 
never been in sympathy with the 
Brotherhood itself being engaged in 
any kind of commercial business 
land our entire efforts for the past 
| few years have been directed to- 
wards getting the organization out 
of business, but we feel that the 
Brotherhood, by merely using its 
good-will can recoup some of its 
| losses suffered in past years. The 
| organization itself will not have any 
avestment in this enterprise.” 

Jordan Motors Corporation was 

ormed in the fall of 1930 and issued 

n offer to stockholders of Jordan 

fotor Car Company to exchange 

ve shares of new common stock 
or each share of Jordan Motor Car 
ompany preferred stock and one 
1are of new common for each ten 
1ares of Jordan Motor Car Com- 
any common stock. In addition it 
as proposed to sell 150.000 shares 
the new stock at $10 a share, and 
is believed that the present option | 
part of the above block of stock 
re than two-thirds of the com-| 
»mon and preferred stock of Jordan 
‘Motor Car Company has been de- 
posited for exchange. 

Report of Jordan Motor Car Com- 
pany for 1930 has not yet been is- 
(sued. For the nine months ended 
September 30, 1930. net loss was 
$677,083, while for the vear ended 
December 31, 1929. consolidated net 


is currently developing a new line 


to be placed on the market within 
the near future, 


M. E. A. FILLS TWO 
| BOARD VACANCIES 


(Continued from Page 1) 


division “A” group of the associa- 
tion. 


ant treasurer of the association. 


four companies which had previous- 
ily held membership were again add- 
| ed to the rolls. The manufacturers 
|} are: Chase Brass and Copper Com- 
|'pany, Waterbury, Conn.; Lea Fab- 
rics, Inc., Newark, N. J.; Oildraulic, 
Inc., Memphis, Tenn.; J. A. Tum- 
bler Laboratories, Baltimore, Md., 
and Yankee Metal Products Com- 
pany, New York. Jobbers: Specialty 
Auto Parts Company, Inc., New 
York; Lehr Auto Supply, New York; 
that organization's potential busi-|M & M Company, Cleveland, and 
ness. Where that relationship does; E. A. Bowman, Inc., Detroit. 
not exist, irrespective of what the | 
circumstances may be or irrespec- GRAHAM DISTRIBUTOR 
tive of how disagreeable the task | OPENS CLEVELAND STORE 
presented, a realignment or adjust- Cleveland, March 27.—The Scoit 
ment in harmony with this principle | A. Rogers Company, distributor of 
is essential and must be faced sooner | Graham automobiles in northern 
or later. What used to be or what | Ohio and northwestern Pennsyl- 
we might wish could be can have | vania, has just opened up a new 
no possible place in dealing with | retail store at 7029 Euclid Ave., to 
this phase of our problem—the sit- | be used exclusively for the mer- 
uation must be faced with courage | chandising of used cars. This store, 
and conviction. |located in the heart of the new 
I fully appreciate that there are | Used car center of Cleveland, will 
|Many individual factors and influ- | house 100 automobiles entirely on 
}ences that have a bearing on this | 0D€ floor. The entire store consists 
problem that we are discussing, 1 | Of practically one tremendous show- 
lees room, making it possible to show the 
(Continued om Page 6) 


customer every used car in stock. 
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63,628 |i 


loss was $652,408. The new company | 


of passenger cars which is expected | 


of | 


'chinery Company, Chicago, assist- | 


Five companies were admitted to | 
membership in the association and | 


CH 28, 1931 
tp 


Michigan Reports on 1930 
. * 
Hail to Byron Foy 


* 


* 


* 
Here's to Bob Downey 


+ 
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* * 


F I hadn’t known before that 1930 was a bad automobil 

year in Michigan, the report of that live wire, Secretary 
of State Frank D. Fitzgerald, who holds the motor car port- 
folio in Gov. Brucker’s cabinet, clearly demonstrates in his 
annual report that it was. This report shows that for the 
first time in fifteen years Michigan has been thrown for a 
loss through a reduction in the number of operative 
motor units. 

Fitzgerald’s statistics show that in 1930 there were 
196,829 fewer cars registered than in 1929, the greatest 
shrinkage in the history of passenger cars in the state. W. D. 
Edenburn, general manager of the Michigan Automo- 
tive Trade Association, accounts for this, first, by a decrease 
in the number of cars sold of more than 100,000; second, the 


‘heavy scrapping of 1930, and third, the great number of 


used ears sold out of the state. There is no way of checking 
how many of these used cars were licensed before they were 
sold out of the state. 

In trucks, the 1929 registration was 176,824 and the new 
distribution of commercial cars 15,818, making a total of 
192,642, Subtracting the 1930 registration of 168,004 from 
this figure gives us a shrinkage of 24,638 commercial cars. 

Here’s something unusual in this connection. The only, 
increase was with trailers, which proves, Edenburn thinks, 
that the haulers used more trailers and fewer trucks in their 
work than in past years. 

7. - . 
IGHIGAN collected a net total of $22,482,411.60 from 
automotive sources last year. Vehicle tax collections 
‘amounted to $21,335,616.77, with $16,020,028.17 from 
| passenger cars: $4,838,152.07 from commercial cars; $372,- 
470.78 from trailers, $91,147.50 from manufacturers and 
‘dealers and $13,818.25 from motorcycles. There was col- 
lected $625,893.33 from fee collections. 
* * + 

YRON FOY takes the presidency of De Soto after four- 
teen years of automotive experience which should well 
| qualify him for the big job just handed him by the Chrysler 
/ Corporation. He is no stranger to execute work of this sort 
‘and while he now is De Soto president he continues as a vice- 
president of the corporation. He started on the Pacific Coast 
with Ford and later joined Reo out there. Called to Detroit 
| when the Chrysler was taken on by the John H. Thompson 
| Company, he put in four years with that concern. Then it 
was on to New York, where he was one of the organizers of 
| Simons, Stewart & Foy, handling Chrysler. When he was 
made a Chrysler corporation vice-president he gave all of his 
attention to that job until he was called in this week to take 

up the De Soto leadership. 

Foy comes from Texas originally and an Odd McIntyre 


might well pull that “local boy makes good in big city” in 


this case, 
« 7 oe 


ERHAPS it will interest Tailtwister Bob Downey of the 
Lions Club of Los Angeles, who protested that this 
| column was pro-Rotary because it said Pete De Paolo, on his 
way to the Pacific Coast in a De Soto roadster, would be at 
‘the beck and call of Rotary clubs en route, to know that the 
ex-race champion was most impartial in his bookings on the 
|long trek. 
From one who rode with him, Dick Allen, I learn that 
‘on the way out De Paolo spoke before three Botary clubs, 
|three Lions and two each of the Mercator, Kiwanis and 
| Advertisers clubs. : 
* 


rs 

NE of the points brought out at the safety glass con- 
ference in Toledo had to do with distribution of costs 
when the non-shatterable glass option is exercised by the pur- 
chaser. Admitted that it costs from $30 to $40 for this sort 
‘of equipment, it is only a slight strain on the pocketbook 
‘when this is paid in monthly bits when the vehicle is pur- 
chased on the installment plan. This way the buyer is only 
paying about $2 a month for this protection. 
While safety glass always will cost two and a half to 
three times more than plate glass, it is felt that the time 1s 
/not far distant when it will be universally accepted as 
standard equipment. As bearing on this point, remember 
when four-wheel brakes were first introduced and how 
public acceptance of them was followed by the industry as @ 
whole adopting this feature. Now we no longer hear of four- 
wheel brakes being offered as optional equipment. 
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Making Coal Deliveries Profitable 











‘ONE- MILLIONTH FORD 
PRODUCED IN CANADA 
AMID CEREMONIES 


| 
| 
| 
| (Continued from Page 1) 
| 


ACTUAL OPERATING TESTS 
DETERMINE VALUE OF 
NEW EQUIPMENT 


The following survey of the coal delivery field was conducted by the 
General Motors Truck Company of Pontiac, Mich., with the idea of 
determining reasons for and reducing excessive costs in this operation. 
The results of this survey have been appearing serially in Automotive 
Daily News, through the courtesy of the General Motors Truck Company. 
The survey is concluded in this issue, and complete text of this report is 


Attend Air Line Opening 


Wallace R. Campbell, president of 
i the Ford Motor Company of Can- 
armed with a hammer and 
|; punch, pounded the serial number, 
1,000,000” into the engine block, and 
then drove the historic car off the 


} 

assembly line. 

The manufacture of the car was 
charge of G. E. Dickert, vice- 


ada, 


available at all General Motors 


HE ability of a truck to get work done means dollars and 


cents in the coal dealer’ 
more deliveries 
costs less, for fixed charges 
Per form: ince, therefore, 
dealer’s selection of new 


The original cost of a coal truck, * 


to even 
cost of 


at the most, seldom comes 
20 per cent. of the total 
operating the truck throughout its 
lifetime. The real profit in truck 
operation does not come from buy- 
ing low trading in high; it 
comes from value in the truck 
self in the form of high work ability 
at low cost of operation. 

The only of 
truck can high 
low is 
actual operation on the dealer's de- 
liveries. But there are three use- 
ful yardsticks of value, which every 
coal dealer can apply to the new 
truck purchase 
.-1l. The cost per pound of chassis 
weight—Al!l trucks involve essen- 
tially the same parts. On the aver- 
age, those parts should weigh much 
the same. And the cost of each 
pound of actual chassis weight 
forms one fair criterion of value. 

2. The number of horse power to 
each 1,000 pounds of chassis weight 
—Dead weight in the chassis means 
loss of the reserve engine power 
which is so important to good per- 
formance in daily work. The higher 
the ratio of power to dead weight, 
the better performance will be and 
the greater the truck’s ability to 
handle deliveries steadily, day in and 
day out 

3. The cost per ton of capacity— 
The capacity of the truck largely 
determines the total tonnage it can 
handle, and the cost per ton of ca- 
pacity is a good guide to value in 
the truck price 

How widely 
essential qualities is 
accompanying tables 

A balance of these three factors 
low initial cost per ton capacity 
plus low cost for each pound of ma- 
terial, plus a high ratio of power to 
dead weight—should be a fair indi- 
cator of value in the new truck 
chassis. These three factors, while 
not the only ones.,which determine 
the value of the chassis the coal 
dealer buys, are fundamental in de- 
termining the profit possibilities in 
the truck, as opposed to the original 
cost of the new equipment 

A Sound Buying Procedure 

All the facts discussed in this re- 
port point clearly and definitely to 
the conclusion that only truck 
equipment closely suited to the in- 
dividual dealer’s needs can give the 
dealer economical truck operation 
and profitable coal delivery. Sound 
truck buying aimed at those two 
results, therefore, involves far more 
than simply ordering a truck. The 
dealer who wants fast, reliable de- 
livery service at the lowest possible 
cost per ton or per ton-mile, should 
follow a very careful, definite buy- 
ing procedure—-a procedure that is 
more than justified by the size of 
the truck investment and its 


and 


sure test whether a 
tonnage 


the 


handle 


cost, of course, test of 


these 
the 


vary 
shown 


in 
by 


trucks 


Cost per pound of chassis 
weight for four leading makes 
of five-ton trucks: 


Make Make Make Make 
a B Cc D 


$.53 $.58 $.55 $.59 


s pocket 
a day means that each delivery for that day 
are spread over more tonnage. 
should be a vital factor 
equipment. 


° } eratior 
it- vom 


im- 


One, two, three or four 


in the coal 


tance in maintaining satisfactory 
The procedure has 
It con- 


por 
business profits. 
been outlined in this report. 
sists of three major steps: 

1. Studying his present 
eration 

2. Putting 
on 
basis in order 


truck op- 


his present truck op- 
the most economical 
to determine his new 
ruck needs 

3. Selecting the most suitable new 
juipment to fit his present and 
uture truck requirements 

Each of these steps is vital. Each 
ep should be covered, and covered 
thoroughly than has been 
ral rule among coal dealers 
profits, high cost ol 
delivery—evidences of which are all 
too frequent in the average coal 
dealer's delivery—-can be reduced to 
a negligible quantity by following 
this buying procedure. 

Many dealers, of course, 
feel competent to make such 
analvsis for themselves. 
cannot find the time. And indeed 
they should not be expected to do 
so, if the truck safesman who ¢alls 
on them is truly interested in pro- 
viding the equipment most profit- 
able for them to operate, Many of 
the basic facts the dealer needs to 
know should rightfully be brought 
out by the salesman after careful 
analysis and study of 
present trucks and future needs. 
asking for help of that nature, the 
coal dealer will make his time spent 
with the salesmgan far more profit- 
ible and valuable 


far 
the 
Ww 


more 
gene 
loss of 


aste, 


sound buying 
means greale! 
on every 


present trucks, plus 
for his future needs, 
dollars-and-cents profit 
ton of coal he delivers. 


HUDSON-ESSEX SALES 
UP IN NEW ENGLAND 


(Continued from Page 1) 


example of the increased sales with 


do not 
an | 
Others 


proceedings 
| Ajax 


the dealer's | 
By | 


| 
Sound operation of a coal dealer's | 


| which was deposited with the 
| National 


| OUS 


the national Hudson-Essex increase | 


38 per cent. for the first three weeks 
of March, compared to the first 
three weeks of February, Bridgeport 
showed an increase of 70 per cent 
for that period. 


EATON AXLE REOPENS 
PLANTS AT MASSILLON 


Further 
in the 


March 27 
improvement 


Massillon, O., 
indications of 


fruck Company dealerships. ae F in 


L. CORD, chairman of the board of the Auburn Automobile Com- 
pany, accompanied by Mrs. Cord attended the opening this week at 
Chicago of the Century Air Lines which will cover a network of routes 
Mr. Cord | is president of this new enterprise 


in the Middle West. 


CHASE TO FORECLOSE —_—_[ ¥e_ Company. stock off: 


| stockholders ‘and bondholders of the 


ON AJAX RUBBER co. 


New York, March 27.—Foreclosure | 
against the plant of 

Company at Racine, 
instituted by 
trustee for 


Rubber 
Wis., will shortly be 
Chase National Bank, 
the $1,324,400 bonds of the company 
Interest on the bonds 
1930, 
and the company has ceased opera- 


the 
outstanding, 
was defaulted on December 1, 


tions. 

Holders of the $500,000 8 per cent 
gold notes of Ajax Rubber Company 
purchased all of the outstand- 
ing capital the McClaren 
Rubber Company a subsidiary, 


have 


stock of 


Chase 
Bank as security for the 
issue of Ajax Rubber Com- 
The purchasers of this stock, 
together with other interests desir- 
of preventing the McClaren 
Rubber Company from ceasing oper- 
ations, have arranged the under- 
writing of 3,750 new shares of Class 
A preferred stock of $100 par, with 
a bonus of 10 shares of no-par com- 
mon stock for each share of pre- 
ferred. The underwriting will pro- 
vide $375,000 of new capital for the 


bond 
pany 


} company. 


{ 


automotive industry have been an- | 


nounced here by the Eaton Axle and 
Spring Company, which has just 
reopened its plants here after weeks 
of idleness. 
Company 
axle division 


the 
had 


said that 
company 


officials 
of the 


Horsepower per 1,000 Ibs. of 
chassis weight for four leading 
makes of one-ton trucks: 


Make Make Make Make 
A B e D 
21.7 17.4 14.4 9.56 


Arrangements have been made 


with the underwriters reserving the 


right to acquire the McClaren Rub- 


just closed a contract on a new type 
of axle amounting to $50,000. This 
contract covers only a few months 
delivery and does not indicate the 
total volume for this year on this 


| axle. 


The bumper division also has 
closed a contract with a large auto- 
mobile manufacturer, and the cap 
division has large additional orders. 


Cost per ton of rated capacity 
for four leading makes of 
five-ton trucks: 


Make Make Make. Make 
Aa ¢ 
$787 $990 $1020 $1000 


president in charge of production, 
rhe car bore the legend, “The one 
milhonth Ford car made in Can- 
ada. 

The final assembly of the mil- 
lionth car was directly in charge of 
two foremen, Andrew Moir and G, 
P. Panabanker, veteran employees, 
|who had assisted in the assembly 
| of the first Ford car made in Can- 
'ada 

] he ¢ 
of the 


driven to the offices 
Ford company, and it was 
said will be placed on exhibition 
during the next few months in d@if- 
Canadian cities 


| 
PERFECT CIRCLE BOOSTS 
| ADVERTISING THIS YEAR 


ur was 


ferent 


Hagerstown, Ind., March 27.— 
Having considerable faith in the 
| possibility of increasing 1931 sales in 
the replacement parts industry, di- 
rectors of the Perfect Circle Com- 
pany recently voted to increase the 
advertising appropriation 10 per 
cent, 
| The bulk of Perfect Circle adver- 
tising appropriation goes into such 
consumer mediums as the Saturday 
Evening Post and the Country Gen- 
tleman, while another part is de- 
voted to space in the industry's 
‘trade publications. 


ring to the) 


| Ajax Rubber Company. 


HE bandwagon is rolling 
on to prosperity! Get your share of 
returning business by selling a line 
outstanding in public acceptance, 
The new Willys cars have the great- 
est popular appeal of any in this 


Company's 24-year history. 


Write or wire for franchise particulars 


Willys4 bverland, Tac., Toledo, 0. Willys-Overlaad, Cid . 


WILLYS 


A BIG SIX priced tike a tour 


Vorento, Can, 


A POWERFUL Kiemr ... 
A BRILLIANT BNIGMT... 


2NEW WILLYS TRUCKS 
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Certainly Profitable 


O communities of any degree which may be hesitating as 
to their ability to finance and carry highway improve- | 
ments, we would like to call the attention to a small item that | 


CIRCULATION DEPARTMENT—C. H. Wilson, Manager. 
Telephone TR afalgar 7-4500 


two years, $26.00. Single copies, 5 cents. 


| working sheets materially 
Mich., phone | 





appeared in a recent issue of Automotive Daily News. 

Some years ago the state of New Jersey bonded itself | 
in a considerable sum to construct its portion of the Holland | 
vehicular tunnel, connecting Jersey City and New York, and 
the Delaware River Bridge, connecting Camden 
Philadelphia. 


| provement ‘before another 
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UPSTATE NEWYORK |= 
PLANTS REPORTING + | 
IST QUARTER GAINS 


JAMESTOWN , N. ¥., March 27.—| 

Reflecting the general upward | 
trend in business activity, manufac- | 
turing concerns in southwestern | 
New York have stepped up output} 
considerably this month, and as the 
first quarter draws to a close an ex- | 


| ceedingly bright outlook for spring | 
|}and summer 


is recorded by most 
factors, especially with such com- 
panies as are engaged in production 
of material and equipment for the 
automotive industry. 

The Dahlstrom Metallic Door| 
Company, Jamestown, has received | 
important orders for interior metal | 
trim from several automotive man- 
ufacturers and has increased its 
since the 
first of the year. The Jamestown 
Metal Desk Company, Inc., also 
manufacturing interior metal trim, 


! 
|is operating its plant in Blackstone 
two years, $20.00, for United States and Canada. | P 6 Pp * 


Avenue at capacity and reports new | 
business more than 33 per cent. 
greater than last year al this time. 

The Jamestown Metal Equipment 
Company, Inc., manufacturer of 
automobile radiators, has complet- 
ed the installation of new power 
plant equipment and is preparing 
for a record volume of business in 
its automotive division this spring 
j}and summer. Current schedules 
are about 80 per cent. of capacity, 
but officials look for a marked im- 
month 
passes. 

The local plant of the Crescent 


and | Tool Company closes the first quar- 
| ter with working sheets of five days 


With the recent payment to New Jersey of its share of | 4 week, the normal operating rate. | 


the profits of these two major connecting links in its high-| 
way system, the state has in hand enough to retire the entire | 


Capacity production is ruling at 
the Two-Way Shock Absorber Com- 
pany, which, during the past year, 


$36,000,000 bond issue floated to build the tunnel and the| has completed alterations and ex- 


bridge, five years before the first of the bonds are due. 

It is scarcely to be wondered that private enterprise is 
anxious to get franchises to build toll bridges, nor is 
obscure why the people of the country should demand that 
any such activity should be frow ned upon. 


Safety Talking Points 


RITING in the current issue of the Studebaker Wheel, 
Robbins B. Stoeckel, commissioner of motor vehicles 
for Connecticut, has some interesting suggestions to make 
regarding buying cars on a safety basis. “‘Car buying on a 
safety basis is not yet here,” says Mr. Stoeckel. 


“That is, it| 


| Vision's 


| tions 
|} amounted 


| hicles. 


is not practiced in a degree proportionate with purchasing | 


because of spectacular features. If any argument is needed 
to prove this assertion, we might consider car advertising to! 
see what features of cars are emphasized.” 

Then Mr. Stoeckel calls attention to characteristics of | 
car appearance and performance that are commonly 
emphasized in advertising appeals: “Speed,” ‘“‘new design,” 
“more power,’ “smarter,” “greater comfort,” “bigger and 
better,” “free wheeling.” 

“Comfort, performance 
stressed,” says the writer, “but where is safety? 
ing it is secondary ; often neglected entirely. The prospective 
buyer apparently assumes that every car on the market 
is safe.’ 

It has long been our impression that automobile sales- 
men do not realize that the safety which is built into most 


, dependability and economy are 


In advertis- | 


| COMING EVENTS] 


American cars today will make a sales point of just as much} 


power as the characteristics that usually are emphasized. 
The average buyer today is not a youth of sporting proctivi- 
ties, but rather father of a family, 
who would rather know that a car has various features 


making for safety than to be told that it will make 85 miles | 


per hour. 
features designed specifically for safety that we believe it 


will pay any dealer to educate his salesmen to make these a| 


vital part of his sales presentation. 


Scientific Scrapping 


VERY dealer will be interested in the article which 


recently appeared in Automotive Daily News on the| 
plan that has been formulated by the Institute of Scrap Iron | 


and Steel to break up 3,000,000 old cars a year, 
tion with the aukimentive industry. 
plan, would act as the official junker for the industry. 
Bonded scrapping agencies would be established in key cities 
and dealers would send obsolete cars there to be broken up. 

The institute estimates that 3,000,000 cars per annum 
could be removed from circulation in this way. 


in co- opera- 


The interest to°the dealers lies in the new market that | 22 


would be created by the removal of cars that could stil] run, 
but are no longer efficient transportation. The advantage of 
the plan would be in its comprehensive handling of a problem 
that has been tackled until now in a more or less hap-| 
hazard way. 


Our cars today have so many and such ingenious | 


The institute, under this |* 


| 11-13—S 
or the mother of the same, | Freight 





| 26-Oct. 


| tensions and the installation of new 
machinery and equipment more 


it | than doubling the former output. 
| VIRGINIA’S GAS 


TAX 
COLLECTIONS INCREASE 
Richmond, Va., March 27 (UTPS). 
—Automobile gasoline tax collec- 
in Virginia for February 
to $721,082, an 
of $54,080 over collections in 
corresponding month last year, 
cording to T. McCall Frazier, 
rector of the division of motor ve- 
Director Frazier said last 
month's figures maintained the di- 
record of showing an in- 
crease each month over the previ- 
ous year’s amount, 


the 
ac- 
di- 


2,741,933 BUS PASSENGERS 

DURING FEB. IN PATERSON 
,Paterson, N. J., March 27.—Buses 
using the streets of Paterson car- 
ried a total of 2,741,933 passengers 
during February, and the revenue 
received by the city amounted to 
$4,493.01, according to the monthly 
report of Rozard J. Polizzotti, su- 
pervisor of traffic 


MARCH 
15-28—Los Angeles, Cal. Pacific 
Transportation Exposition 
$0-April $—Indianapolis, Ind. E£jghty-first 

meeting, American Chemica) Society 

APRIL 

Milwaukee, Wis. Production meeting 

Society Automotive Engineers 
Wash. Washington 

Freight Association convention 
11-19—Detroit, Mich. Aeronautical Cham- 

ber of Commerce convention 
16-17—Milan, Italy. Internationa] 

mobile Salon 
20-23—Birmingham, Ala. 


Coast 


Motor 


Auto- 


American Soviety 
of Mechanical Engineers, meeting 

1—Atlantic City, N. J. United | 
States Chamber of Commerce, con- 
vention, 


28-May 


MAY 


4- 9—Charlotte, N. C. Good Roads Con- 
vention | 
4- 9—Washington, D. C. International | 
Chamber of Commerce, 
9-Aug. 9—Berlin, Germany. 
Garage Exposition 
13-14—Tulsa, Okla. American Petroleum | 
Institute, first mid-year meeting, 
Mayo Hotel. 
15-16—Detroit, Mich. Society of Automo- 
tive Engineers, nineteenth aeronau- 
tical meeting, Book-Cadillac 
77-29-—-New York City. National 
trade Council. 
JUNE 
8-12—-Chicago, Il. Radio Manufacturers 
Annual] Show. 
15-18—Madison, Wis. American Society otf 
Mechanical Engineers, Oil and Gas 
Power meeting. 
14-19-—-White Sulphur Springs, 
nual summer meeting, 
Automotive Engineers 
~26—Chicago, Hl. American Society for 
Testmg Materials, annual] meeting 
SEPTEMBER 
2—Atiantic City, N. J. 
meeting, American Electric Railway 
Association. 
NOVEMBER 
10- 18—-Pibleage, Ill, Annual meeting, Amer- 
ican Petroleum Institute, Hote) 
Stevens 


convention 
internationa! 


Foreign 


W. Va. An- 
Society of 


increase | 


|college campus, 


setting up, loading trucks and driving cars. 


| common carrier facilities. 


Annua! | 


Contemporary Comment 


HY are the people of this country spending millions 
of dollars to build highway systems? Is it in order 
that passenger automobilists can use them exclusively? We 
think not. Their primary purpose is to increase transporta- 


| tion facilities, to help the farmer to get his products to mar- 


ket, to restrain unjust impositions in the form of rates from 
existing carriers. Certainly the American people did not 


| mean that their expenditures were made with the purpose of 
|having railroads control them after they 
Mobile (Ala.) Register. 


had been built.— 
* * * 
BVIOUSLY, it would not be fair for the state to provide 
highways for the operation of trucks and buses in com- 
petition with the railroads without collecting from the own- 
ers and operators of such buses and trucks levies for the 
privilege. This is done. Trucks known as common carriers 
operating between fixed termini over a regular route in lowa 
pay three distinct levies. These are the license fee for plates, 
the ton-mile tax, and the overload tax. Common carrier 
trucks that do not operate between such termini over regular 
routes pay in addition to the license fee an overload tax. 
Buses operated over regular routes carrying passengers in 
competition with the railroads pay a lItcense fee and a tax on 
the seating capacity. 

Consequently, it may be seen that neither the truck nor 
the bus is permitted by the state to go into competition with 
the railroad and use free of charge the highways which the 
commonwealth has built with money collected as taxes. 
Instead, it is recognized that buses and trucks, which are 


‘operated as business enterprises and are regarded as public 


utilities, ought to pay and do pay an additional tax for the 
privilege of using the highways.—Sioux City (la.) Journal. 


* . . 

T is not difficult to see what the first line of defense will 
| be for the motor buses when they put in their reply to the 
severe indictment presented by their dearest enemies, the 
railroads. The charge that huge buses and trucks go careen- 
ing tax-free over the public’s highroads is seriously modified 
by the thought that gasoline taxes pay heavily for roads, and 
motor buses use gasoline. The Automobile Club estimate 
puts the average gas tax at 3 2-5 cents a gallon. The happy 

|automobile owner who gets out of his private car perhaps 
fifteen miles to the gallon would thus be paying a tax nearly 
one-fourth of a cent a mile. The heavy bus or truck, which 
gets less mileage to the gallon, obviously pays a higher tax 
per mile.-—The New York Times. 
* * * 

HIS summer, if you are motoring East, don't be 

astonished if you encounter a small, smart-looking cara- 
van manned by bright-eyed youngsters, each truck and car 
proudly labeled ““The Jitney Players, Inc.” 
If you take the trouble to follow them a while. you will 
the caravan suddenly turn off on to a village green, 
or country club enclosure and transform 
itself into a complete outdoor theater, not only ready and 
willing, but genuinely capable of giving you a pleasant 
evening’s entertainment in the up-to-date Broadway manner, 

The Jitney Players were founded eight years ago, They 
are now in proud possession of three trucks and two pas- 
senger cars. These carry a complete stage equipment, 250 
folding seats, a large canvas enclosure, and a big tent to be 
used in case of rain. 

The company now consists of young professional actors 
and actresses and boasts of stage hands, electricians, a ward- 
robe mistress, business officers and an advance man. 

Youth is the keynote. Everybody takes a hand at acting, 
No one seems to 
be starred. One may see the leading man of last night fold- 
|ing up chairs or the leading lady pressing somebody else’s 
'skirt—all for one and one for all.—The Studebaker Wheel. 
* * * 

HERE is a public interest in this matter additional to 

aes es traveler concern in transportation cost and 
It lies in maintenance of the roads 
for the purposes for which they. were intended without 
unreasonable obstruction. 

Interstate Commerce 


see 


Commission recommendations 


| must take into account the public ownership of the present 


‘bone of contention and the dedication of the highways to 
the greatest possible measure of public good.—Philadelphia 


Evening Bulletin. 


. * * 


ANY businesses are under-advertised. 
way house. The advertising must be equal to the 
| opportunity. Too little is no better than none at all. If the 
| persimmons hang ten feet high a nine-foot pole is no better 
than a two-foot pole to get them. 
| This year advertising is more needed, not because people 
have less to spend, but because they hesitate to spend it. It 
| will be a fine test of advertising. It is far more logical to 
advertise when sales are hard than when they are easy. 
Yet many otherwise logical manufacturers curtail 
advertising at the first sign of a business cloud.—Earnest 
Elmo Calkins in Review of Reviews. 


There is no half- 


| 


atue 
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Ford Dealer Built Successful Business With Mai in tenance 


Fred Jones Motor Co. of 


Oklahoma City Says Re-' 


pair Department Aver-, 
ages $25,000 a Month, 
With $10,000 Overhead 


DURING one month of 1930 235 
and 221 


sold by the Fred Jones Motor 


used cars new cars were 


| 
| 


Com- | 


pany of Oklahoma City, Ford dealer. | 


Maintenance built this business— 
and maintenance is a vital factor in 
the company’s plans for future busi- 
ness 

“Maintenance is underrated by 
the dealer everywhere,” the execu- 
tives of this organization say. When 
Mr. Jones started he realized this 
and acted accordingly. 

“We're successful because every 
new car is backed by a guarantee of 
maintenance and every used car has 
been thoroughly gone over before we 
even think of selling it,” according 
to Charles C. Braun, general man- 
ager, “and what is more, our profits 
through these plans haven't come 
solely from sales of new and used 
cars alone. Our maintenance divi- 
Sion averages $25,000 every month 
and carries but a $10,000 overhead. 

“This means something to us 
and should to every 
dealer in the country, particularly 
during these times when profits 
aren't so large and sales so easy. 
Our maintenance has enabled the 
organization to rise from obscurity 


automobile’ 


) 


to the third largest Ford agency in| 


the country. Besides 
sales records, 
stitution to acquire its present 53,200 
Square feet of floor space.” 

The concern's maintenance divi- 
Sion is the most complete and highly 
Systemized organization of any in 
the Middle West. A 
than sixty mechanics are employed 
throughout the entire organization 
It represents an investment 
$500,000 

The general maintenance plant is 
an example of perfect layout, All| 
cars for the shop, whether for minor 
or major repairs, enter through the, 
Same door. 

The customer comes through this 
entrance and drives through the 
main section, in which is 
the parts department, storage, bat- 
tery, radiator, 
etc. Cars drive up to an archway 
which separates the general plant 
from the repair plant. 
mous sign, 
way. reads, “Please Drive to Here.” 

W. A. Willis, general sales man- 
ager, or one of his assistants, meets 
the incoming car, and, fully | 
equipped with checking sheets and 
necessary information, checks the 
customer's wants 

All tools are kept at hand. Every- 
thing the mechanic needs is within 
reach. The average light repair 
job has been well systematized. 
Speed is not stressed to the extent 
that it shall rule over perfection. 

Forty light repairmen are on 
duty at all times. Twenty major re- 
pairmen are on the same shifts. All 
are under a foreman, who is person- 
ally responsible to Willis. No special 


effort is made to get business other | 


than Ford business, but this Ford 
dealer's maintenance division has 
made such a reputation that owners 
of other makes of cars are always 
VISLLOTrsS. 


, JOHNSON CHEVROLET CO. 
OPENS USED CAR BRANCH 
Ind., March 27.— 
The Johnson Chevrolet Company, 
one of the largest of the eight 
Chevrolet dealerships here, has 
opened a large used car branch in 
the used car section of automobile 
row. A two-story builfing, with ad- 
joining lot, has been leased by the 
Johnson company and_= smartly 
renovated for its pew occupant, 


Indianapolis, 


RICE APPOINTED 
SERVICE MANAGER 

Union City, N. J., March 
Frederic S. Rice, former manager of 
service for the E. W. Cox Company, 
Dodge distributor, Jersey City, 


F. S. 


Union Automobile Company, Boule- 
vard and 40th Street, Chrysler 
dealer, as service manager. Mr. 
Rice was with the Jersey City con- 
cern five years. 


breaking all | 
it has enabled this in- | 


force of more | 


close to) 


housed | 


greasing departments, | 


An enor- | 
painted over thé door- | 


| from the Decatur 


‘Orlando, with A. W. L. Gilpin, 


tive sketches. 


| ing 
| Chevrolet Motors this year. 


| business 
| brought out its 1931 car 
|month ah 


j}had lain idle 


Unique Used Car Copy 


ees 


USED CAR BUYERS 
MUST BE PROTECTED 


Buy Your Car with a Guarantee 


The.cars listed here are re- 
conditioned and carry a 30-Day or 
500-Mile Guarantee Against De- 
fective Parts. Car Owner’s Pro- 
tection Assured. The Only Sens- 
ible Way of Buying That Used 
— You Are Looking 

or. 


Seven Years of Reliable Used 
Car Dealings. A Business Built 
on Public Confidence. 


“Ask the Man Who Has Bought One” 


3 FORD TUDOR ... . «8876.00 


Just like a new car Previqus owner gad; 
os . aes on a new “Chevrolet & . 

it before someone else buys it. 
Ouly” 9135.00 down. 


22 FORD BOADSTER . ° +--+, STE ee 
Driven 3000 miles. Looke and ‘rune 


3406.00 
Looks as god as the day tt was bought 
Drivea only 3000 miles. Pully equiop / 
down—bvaiance 12 months 

3300 06 
Tires are 
new spare 
Twelve 


7 CHEVROLET Coace . 


Mechanically as good 
A-t and finish ts first cle, 
othe 


as new 
s Has 
extras 


tire, bumoers and 


Months to vay 
monoths 


20 WHIPPET “6” 
Thereuhiy reconditioned. Has new 
paint two spare tires and wheels 
mounted tn fenders. rumble seat and num- 
erous other accessories. $130 down. Bal- 
ance GO. M A.C. 12 months. 


%? CHEVROLET SEDAN $395.00 | 
This car has been kept in the best of | 
Duco paint job of black and 
qguipoed Dont miss this 
C. terma 


\ 
SPORT B'DSTES S296. 


' 
3®@ CHEVROLET COACH 


condition 
arecen. 
vae 
$0 CHEVROLET COUPE 
Driven 6000 miles and cannot be told 
from are. A beautifu’ little car for » smali 
|tamily a business man Opiy 61.0 ¥ 
| down- balance 12 monthe 
in good condition A sperty lit 
2% CHEVROLET SEDAN . $250. | @ low orice. Only $60.00 down 


A Cully equioped. reconditioned transpor- 
|tation unit, that is bound to make vou an.! | ‘2 DODGE COUPE StAeaan ¢. 
This car hae been comp! 


jvour family more than hapoy See thi: 
pne without fail $10000 down G M A.C | in our own shop. Also has new dupe pe at 
‘ob. and four brand new tires ¥ - 


tor 12 months on the balence 
12 monthe for the belance 


|:38 CHRYROLET COACR $200.00 | 
Mas had the best of care—5 good tires—| 29 PLYMOUTH COUPE suse * 
* br 
a : wanted 2. new Chevrolet “@ 


Pull 
Easy 


d@ battery 
je cer at 


28 WHIFPET “4” ROADSTER . 
Good vaint fob. Motor. tires a: 


The man 


invite vour inspection of 
| $95 00 down 


|-:0 CHEVROLET couPE S223. | 
This car is in eacellent mechenicel con- |} 

[dition Good tires, battery and pain 

rumble seat. See this car today 

|aown 

| 


7 BUDSON COACH Slov.or 
° A nice clean cer Inside and out s > 

on.y or ically new tires, trunk end lots of 
$5000 down balance east 


2? CHEVROLET SEDAN 

A ttle cash will take this cer—Motor 
exi¢ and transmission have been compictels 
|hecked Upholsterly and finish excellent 
Kaur a with bumpers end spare tire On| 
the OG A C. payment pien 


27] CHEVROLET CoUrE \ grea 
A a20d economical car with many thou- 


sand miles of tramsportetion at s low cost 
eo w and look it over. Only $50.09 down 


‘26 RUDSON BROUGHAM S100 
A 00d 
able easy 
easy terme 


| 
} 
the family Very comfort 
cer Can be boucht oo 


car for 
ridioe 


8 REO FLYING CLOUD BROUGRAM 


‘This car looks and runs like new/ Mes 
}trunk built into the bedy Don't fell te 
‘eee this car at only 818000 down 


We also have many other cars below $100.00 of 
which we invite your inspection. 


All cars financed thru G. M. A. C. 


Centre Motor Sales Corp. 
215 South Washington Avenue, Bergenfield 


59 East Madison Avenue, Dumont 
Phones Dumont 4-0300—4-0001 


RECONDITIONED USED CARS carrying a thirty-day or 500-mile 

guarantee against defective parts, was featured by the Centre Motor 

Sales Corporation, Chevrolet dealer of Bergenfield, N. J. Listing of 

cars by make, model, price and description. was carried out in the 

advertisement in the form of classified readers within the two-column 
by ten- inch display ad 


27.— 


PORTLAND, ORE., March 
| One of the most important 
pieces of legislation enacted during 
| the session just ended in Oregon 
|was the setting aside of the ad 
| valorem tax passed at the previous 
| session. 
Hereafter no car dealer need pay 
an ad valorem tax on cars in stock! 
| that have been individually licensed 
during the final quarter of the license 
| year. The ad valorem tax, however, 
has only been in effect in Mult- 
nomah county, for only here have 
stocks been assessed as of March 1 
Multnomah county includes Port- 
land). The new law restores both 
cars and trucks in dealers’ stocks to 
the status which they occupied prior 
to 1929. Thus vehicles licensed by 
the final quarter of the license year, 
i. e., April, May and June, will be 
exempt from taxation when new 
and used cars are listed for assess- 
ment as of March 1, which will save 
Portland dealers thousands of dol- 
lars 
Tow cars themselves mixed 
up with the requirements for con- 
tract carriers, resulting in an extra 
0 per cent. tax on them since 1929 
Senate Bill 190 straightened out 
this matter. and all moneys paid 
into the state treasurer's office will 
be refunded. Bill 190 definitely ex- 
|; cluded the tow car from the con- 
tract carrier class.) Those who paid 
the extra tax in 1930 should write 
to the secretary of state for forms 
to use in filing these claims. The 
money will not be returned, how- 
ever, until after the 1933 legisla- 
tive session 
Brake inspection by 
provided for in still 
Campaigns of safety 
hereafter be carried 
working under the 
state. Formerly the 
Trades Association 
these programs, but 
sutomotive dealers believe 
when carried on by the state, 
same beneficial results will 
to those engaged in servicing 
repairing cars 
Instead of extending the solid tire 
period to July 1, 1933, as contem- 
| plated when the Legislature con- 
vened, city use of solid-tired vehicles 
and in a zone three miles outside of 
cities now permitted. For high- 
way vehicles will have to 
change to pneumatic tires’ betore 
July 1 of this year 
Several efforts have been made to 


got 


the state is 
another bill 
education will 
on by those 
secretary © of 
Portland Auto- 
has 
the 
that 
the 
accrue 
and 


motive 
sponsored 


Is 
use 


CHEVROLET SALESMEN 
IN DECATUR ZONE AT 
SPRING CONVENTION 


Decatur, Ill, March 27.—Seven 
hundred Chevrolet retail 
zone attended the 
ales convention in the Hotel | 
St. 
O. £.| 
and 


general 


salesmen 
spring s 
regional 


Decatur 
Lewellen, 


Louis, manager; 


Nunn, zone manager, 
W. G. Detroit, 
sales promotion manager, and others 
of the regional and zone staffs pre- 


. ! 
senting talks and the sales illustra- 


to make 1931 20 per 
cent. better than last year,’ Mr 
Nunn said. “We know that the po- 
tential business is here for the com- 


pany that will go out and work for it 
By this convention we are parallel- 
locally aggressive moves. by 
Despite 
pace ol 
company 
nearly two 
2ad of schedule, and by 
that move put mills to work which 
for months.” 

Club held its instal- 


“We expect 


slackened 
fall, our 


generally 
last 


the 


The 100-Car 


jlation in connection with the meet- f ge hep 


27.— | 
| of 


has | 
been added to the personnel of the | 


L. R. Martin and J. G. Bishop 
this city, connected with the 
Frede Chevrolet Company, being 
named president and vice-president, 
respectively. M. B. Gilbert, Charles- 
ton, is secretary, and William | 
Shields, Jacksonville, treasurer of 
the group, G. E. Smith and U. Mc-j|chines operating out of 
Climans are other Decatur members| branches in New York and other 
of the club. cities in its territory. 


ing, 
The Courtesy Service motorcycle 


of the Packard Motor Car Company 
of New York, shown above, attracts 
attention wherever it goes. 
company has a fleet of these ma- 


The 


various | 


Service 
con- 


Packard Courtesy 
motorcycle offers an unusual 
venience to the Packard owner 
hasn't the time to take his car to 


‘the Packard service station tor 
minor repairs or adjustments. He 
calls Packard, asking for the| 
“Courtesy Service,” for which no! 


The 


who 


|age or office of 
| the return trip with the car, 


Oregon Car Dealers Win 
Repeal of Ad Valorem Tax 


mechanics’ lien 
them failed, but not 
companion bills com- 
pelling consent of the legal owner 
before a lien of more than $100 is 
good, was reported out favorably by 
the Senate committee. The bills 
were finally killed. 

New laws of particular 
to the trade follow: 

No person shall drive a_ vehicle 
upon a highway at a speed greater 
than is reasonable and _ prudent, 
having due regard to the traffic, 
surface and width of the highway 
and the hazard at intersections and 
any other existing conditions. 

The new uniform act regulating 
traffic on highways regulates right 
of way, hand signaling, placing of 
danger signs by tow car and head- 
lamps. 

Alter July 1, 
any combination 
not exceed fifty 
nation weight, 
pounds. 

An examination is now necessary 
to get a driver's license. Oregon has 
heretofore not had any such ruling. 

The 1-mill market road tax was 
repealed by the Legislature, reduc- 
ing the highway fund a million and 
a quarter dollars annually. 

A request for the certificate of 
convenience and necessity not only 
was denied, but the Oregon law 
granting such a franchise to public 
utilities was revoked 


modify the Oregon 
law. All of 


before three 


interest 


1933, total length of 

of -vehicles shall 
feet. Total combi- 
maximum, of 49,000 


OAKLAND MOTOR ADDS 

RETAIL OUTLETS 
March 27.—Three addi- 
tional ‘retail outlets were acquired 
here last week by the Oakland Mo- 
tor Car Company, increasing the 
Oakland Pontiac representation 
within the Detroit area to a new 
total of seventeen dealers. The new 
Oakland-Pontiac dealers, all long- 
established and well-equipped sales 
and service organizations, are: Mc- 
Allister Motor Sales, 14615 East Jef- 
ferson Ave.; Fuller Motor Sales, 4615 
West Vernor Highway, and West- 
lawn Motor Sales, 12025 Grand River 
Ave. 


Detroit, 


FRANKLIN DEALER MOVES 


Jamestown, N. Y., March 27.—The 
Fifth Street Garage, specializing in 
Franklin service, has changed its 
name to the Star Garage and re- 
moved to more commodious quar- 
ters at 234'» East 2d St. The plant 
is operated as a partnership by Al- 
bert Laughlin and Adolph Burke. 


Wsiiaail aaiaae Service Attention Getter 


extra charge is made. A driver goes 
out on his motorcyle to home, gar- 
the owner, and on 
tows 


his motorcycle after him. Thus 


' there is quicker and more conven- 


ient service for the Packard owner, 
and the need of but one man to 
pick up and deliver the car, 
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G. M. Expands Accounting Aid to Dealers 


ee a a —_ 


(Continued from Page 2) | aekane to believe that if it were pos- sical part of the route that neces- Late the truth. The establishment | to our particular problem. The dis- 


'sible to properly evaluate all the | sarily must be followed to achieve |of facts is a useless and ee ee end of the General Motors 
want to particularly emphasize the factors influencing the distributing | the final result. It is the objective | sary expense unless we effectively | throughout the United States and 
point that efficiency of operation 4S | eng of the business in a manner |that must at all times be kept in|employ those facts and have the | Canada consists of approximately 
applied to the distributing end is | similar to what had been found to | mind. courage to act in harmony with | 20,000 individual organizations. A 
only one of them. The purpose Of be so absolutely essential in the | In this discussion I have used the what they indicate. | very important percentage of that 
this message however, is to desl manufacturing end, that around /ierm “fact-finding” rather than| The development of a_ specific ;|€mormous army Is already equipped 
particularly with that question that idea progress could be built. |“acceounting.” Accounting conveys | organization speicalizing in prob- with fact-finding appar atus. 
other phases of the problem will be The development of this idea of | the all too universal impression that |lems of the distributing end is, in Through evolution it is to be hoped 
dealt with at some later time, fact-finding resulted in the organi- | we are dealing with the past. This my judgment, a far more effective 


that practically the entire organi- 
Automobile Retailing Different from zation of an entirely new activity— |is not in any sense of the word the | fact-finding agency than could zation will be So equipped. To ac- 
Other Retail Operations Motor Accounting Company. ‘The | modern conception of accounting. It | possibly result should we eave the. (Continued on Page 8) 
The distributing end of the busi- Primary idea was to furnish a staff | can be made a vital force in indi- | problem to the initiative of each in- cae 


ness—the business of the dealer of expert fact-finders specializing in lcating the route we must travel | dividual organization. First, a 
is adopted and 


is, of course, a retail operation, In the automotive industry, who, wor: - forward in order that a more con- | Standard system 

that sense it is in the same category i™g as a unit, with a single purpose | structive result may be obtained | maintained, This in itself is of in- WO RR ih a) 9 
as the retail end of other indus- im mind, could provide: First, the | Properly developed and intelligently | calculable value in establishing 

tries, To my mind, however, consid- fact-finding apparatus: secondly, a | used, fact-finding can be made to | standards of comparison. Standards | Oe LON 
ering, amongst other things, the method of maintaining the integrity | have a very important influence on | enable each individual organization 

character of the product and the of that apparatus once installed. To | tinancial stability and the insuring to determine the degree of its own Q FT —Service—Price 
large individual transactions in- develop an organization as compre-|of a satisfactory profit. Irrespec- | effectiveness in each detail involved uaiy 

volving important financial respon- hensive as this is a large under-/|tive of how constructive that in-|in its entire operations as compared MULLINS MANUFACTURING CORP. 
sibility, the retail end of the auto- taking It is impossible to assume | fluence may be, however, I want to | with others who are operating unde! Fe — ae a er 
motive industry presents important that in the initial months or even | make it plain that it can only con- | similar circumstances. Other fact- n the Clevelan 


: . \ “s it c ‘ >» > ¢ as | t > degree mic t is | finding or accounting organizations District, Main Office an 
differences. In other words. I have Years it can be as effective and as | tribute to the degree in which i f rae : 
i orks, Salem, Ohio. 
always felt that there is required d : 


efficient as it ultimately will be.|used and used intensively and ag-| exist. They have been effectively 
to an unusual degree, the exercise Time is an element, and a neces- | gressively. It would be greatly to} used from time to time. It is im- BRANCH OFFICES: 
of sound judgment and constructive Say element, in the perfection of | be regretted should the thought be- | possible, however, to make any in- 332 S. Michigan Ave. 
ability to insure success. It is essen- Such a complicated program. All| come established that fact-finding telligent analysis of our problem fa ttt eee 
tially a complicated business. It has this, however, has nothing to do|in itself can contribute anything in | without recognizing the tremen- 7-252 General Motors Bldg., 
not only the sale of the new product with the fundamentals of the situa- } the way of progress toward the so- dous advantages resulting from a Teer VT Tee 
—practically the sole function of the On or the principles involved—it is lution a our problem. That is far standardised, co-ordinated approach — r 
average retail establishment—but it 


has the servicing of that product 
at er ‘CUMULATIVE NEW PASSENGER ( 
into the picture during the past few 4 


years: the retailing of the product Figures in this table are from R. L. Polk & Co. of Detroit, with the exception of Mlinois, which are supplied by the Robinson Advertising 
that is taken in exchange for the Some of this data has been published previously, but it is 


new product—the used car. This ° . : 
does as appear, in principle, to Returns for today: lowa, Kentucky, Maine, Michigan, 
anywhere near the same degree in Comparative figures for February, 1930 
other lines of retail operations 
Then again, we have here an inten- 
sive and highly competitive busi- 
ness. All these circumstances and | States 
many others as well make me fee! 
that this particular business requires 
a high degree of managerial ability — . 
Further, in the distributing end of | 4!4bama ; ; 367 | 6 | 
the automotive industry there is an | Arizona 37| 122 | 11 | 
es close oe with the Arkansas / 20) 261 | : 24 | 
manufacturer n very few other Ba P ; Hal 940° . oY 
lines of merchandising is the suc- | C#!fernia : 7 1 a 0 | = 
cess of one so completely predicated | Conn. ; ; 105| 450 | we. 8 19 | 3 
upon the success of the other. It is Delaware 27| : 103 | : 5] 3 
clearly the responsibility of the Plorida oe 97| 667 | 26 “4a 30, 
manufacturer to adopt such poli- lana ‘ 20 149 | j : | =“ 16 | a 
cies as will contribute to the suc- =a 7 
cess of the distributing end. Too | Hlinois 449 : 2569 | oo} es 482 | 40) 
frequently in the past the contrary | Indiana 3 d 108 3 1080 | | 5 } 80 | 9 
has been true. We can not make Jowa 1! ‘ 87 S 1324 | 3| : 111 |@ 16 
puagvess in SOLVING our problem DS Kentucky 15 26 as 717 | : ‘ 2° 63 |} 14 
approaching it from the standpoint ; 7 ; 
of “hunches,” neither can we make | Maine 106 | : 18 | 3 
progress if we bewail the fact that | Maryland 722 | : | ‘ 53 | 12 
the problem exists, or if we blame Michigan 20 2 1759 | 9: 6 195 | 36 
others—failing to recognize such | Nass. - 9 265 ¢ 951 | f | 21! 147 } 14 
shortcomings as exist within our- : 37 ‘ Qe 
selves—the dealer and the manufac Minnesota 650 | 21 35 | 14 
turer, Intelligent and aggressive Missouri ‘ d 3485 | 7 306 | 62 
action is the only cure To act in- | Montana ] 2 301 | 26) ‘ 18 | 7 
telligently, we must have facts. | Nebraska “ 2 945 | ‘ 43 | 2 
therefore, we must develop wavs and - = : - . a “ 
means whereby we can determine Nevada . 42] 7 ; i| 3 
those things that are wrong in order | N- Jersey 1454 | 26 160 | 
that we may effect improvement. | N. Mexico 114] ‘ 9 |} 
bee a measure the A rege tO N. Car'lina] F : 571 | 3! 2) | 52 | 
ec 1©y are wrong and the bear- : | ¢ ‘ 
ing that they have on our problem N. Dakota | ~ “ — ; sar = 
It is equally important for us to Ohio | : 2215 | ' 43] 221 | 
know and tO be able to measure | Oregon } 359 | ‘ 20 | 
those things that contribute to a/| Penn. | 3 2 | 90| 57 2479 | 4 | 29) 349 | 
| 


! 
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Cadillac 
Chevrolet 
Chrysler 
Graham 
Hupmobile 
La Salle 
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better order of things so that we , : é 
‘ 15 ; 25 
may more forcibly promote that aa. uate. - - . 4 on a 
phase of our activities. In other | S- Ca‘lina . : wei sn . es 
words, we must have the means of | So. Dakota] 5 4 406 | : 39 | 
anne a)) — the business and | Tennessee | 2 | 490 | 39 | 
evaluating each individual item af- |; — - ) 255! 2048 | ‘ 154 
fecting same; of determining our sonae ‘ - | — , | i 
points of weakness as well as our | Utah ! =F . 
point sof strength. We must mini- | Vermont 62] . - | 
a former and intensify the Virginia ‘ ‘ ) 1401 | 30; . ei 13 45 
= 3) 350 21! 38 . > 
Aside from the vital necessity, wae “ ‘ 3° ot 14| 15| 4| 
from the standpoint of efficiency. of West Va. — --- - sd ; - 3 : ‘ | 
dealing with the problems of the | Wisconsin 24| 1050 : sted 3 a1 * 
distributing end, as outlined above Wyoming | . 2| 129 | 19 | | : : 
it should be recognized that it is D. of Col : 61 Li = a I 
practically impossible for the manu- : ‘ ; 33% 24: : : s 
facturer to discharge his responsi - Totals é 34% 5007) 549) 34193 | 1845} 116} 1241) 3597 | 608) 2744; 33301 242) 1038 | 1381| 1062 
bility of constructive co-operatio. 
along lines of policies and other- | 
wise unless facts are available 


Through more complete knowledge 

there is bound, through evolution | ; 

and necessity, to be brought about | <2, = f O 
a relationship of more intelligent | 


co-operation, a more definite deter- 


45| 


—) 
w co 


mination of each other's responsi 


bilities to the common problem and ie : ; Built and backed by Link-Belt, an 


a correction of evil practices, if any : , q i i 
Such exist. All this because the de- >{( ~< : and err with he hae - 


structive influence of such policies 
can be clearly seen and definitely “Ree eC Ree 
evaluated. In no other way can this EYRE LINK-BELT COMPANY. 
phase of the problem be as effec- 
tively dealt with, MANUAL: ADJUSTMENT 
It was reasoning somewhat along 
the above lines that led General 
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New Dealer Appointments 
By States and Makes 


KENTUCKY 


Studebaker—Dalbell 


Covington. 
Hudson— 
Versailles. 


Shaw Motor 


LOUISIANA 


Hudson 


Company, Monroe. 


Hudson- Essex 


MAINE 


Willys - Overland 
Company, South 
Bridges, 


- Paris 
Paris; 


York Village. 


MASSACHUSETTS 


Graham-Paige 
phy, Willimansett. 
Hudson—C. 
Sales, Inc., New 
tional Motor 
Auburn 
Company, 
Willys-Overland 
Framingham. 
Studebaker — 
Sales Company, 
J. Tersolo, 
rage, Great 
Merrick, Lenox; 
Falmouth 


Boisvert 


& W. 
Bedford; 
Company, 
— Clayton-Balfour 
Haverhill. 


Beverly; 
Barrinton; 
Hunt’s 


Weeks, 


Inc., 


Company, 


Motor 


Motor 


E. C 


& Mur- 


Hudson-Essex 


CG. &B. 


Chandler 
Fitchburg; 


Interna- | 
Springfield. | 
Motor 


Lowe 


Hudson—Gates & Hoppock, Fre- 
| mont. 

Auburn 
C. K. Miller 
win Major, Standish; 
tor Sales, Wyandotte. 


E. C. Watson, Marquette; 
Company, Wayne; Er- 
Morrison Mo- 


Ypsilanti. 

3irmingham 
Tawas 

Stanley 


Sales Company, 
Studebaker 
Sales, Birmingham; 
| Sales, East Tawas; 

Greenville. 
MINNESOTA 
Hudson—A. J. Berger, Canby: 
syth Brothers, St. James 
Auburn—St. Paul Auto Mart, St 
-aul; J. E. Kelly Garage, Waseca; 
| Western Motor Sales, Winona 
Willys-Overland—Cokato Garage 
|Cokato; Arrowhead Garage, Calu- 


Auto 
Auto 
Kemp, 


For- 





*| met. 


Motor 


Charles 


Iemolini’s Ga- 


MICHIGAN 


Marmon 
pany, Plymouth. 


REGISTRATION STATISTICS, FEBRUARY, 


Service, 


Springfield, 


William | 
Garage, 


Smith Motor Sales Com- | 


and New 


Hillger’s Garage, Red- 


Frank Motley, 


| Studebaker 
|wood Falls; 
| Rapids. 
MISSOURI 
Joedicke 
Uhlemeyer 


Moto) 
-Cutler 


| 

| Graham- Paige 
| Sales, St. Louis; 
| Motor Company, St. Louis 
Studebaker—Jack White 


is Company, Chillicothe. 


Jersey, 


given here complete for the convenience of our subscribers 


New Jersey, Tennessee, Texas, Washington, Wyoming 
will be found on pages 8 and 9 


Alabama 
Arizona 
Arkansas 
California 
1 ‘onn. 
Delaw are 
Florida 
Idaho 
Illinois 
Indiana 


Kentucky 
Maine 
Maryland 
Michiga n 
Mass. 
Minnesota 


Missouri 
Montana 
‘Nebraska 
Nevada 

N. Jersey 
N. Mexico 
N. Car'lina| 
N. Dakota | 
Obio | 
Oregon | 
Penn. | 
Rh. Isle. | 
S. Ca’lina | 
So. Dakota| 
Tennessee | 
Texas | 
Utah 


| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
Iowa | 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 


| 
Vermont | 
Virginia | 
Wash. | 
West Va. | 
Wisconsin | 
Wyoming | 
D. of Col. | 


Totals 560) 


15} 


43 
4| 
25} 
3 
206! 
44| 
39 
15 
6 
43 
52 


16 
16 


20 


1836 


Oakland 


878 


Oldsmobile 
Packard 
Peerless 
Plymouth 


—_ 
> |S =] 


t 


nem wo Ww =) oO 


ow 


JIa J oO é 


3298 883 | 296 1841 


otive Silent 


gineering organization that has served 
try since timing chains were first used. 


INDIANAPOLIS, 


IND. 


Willys-Overland—wWillys & Knight | 


Park 


Motor | 


which are furnished by the New Jersey Motor List Co., 








MONTANA 
Willys-Overland—Decker & Par- 
ker, Wibaux. 
Studebaker—Truman Bowen 
Co., Glasgow. 
NEBRASKA 


& 


Grabam-Paige— York Tire and | Sons, 


Battery Company, York. 

Willys-Overland—P. J. Peterson, | 
Fremont; Mike Hader, Howells; Fox 
Motor Company, Ord; Barnes Motor 
Company, Greeley. 


Studebaker—H. C. Luman, Arnold; | 


Ray Neilsen, Dannebrog. 


NEW HAMPSHIRE 


| Auburn — Howard E. Hartman 
|Inc., Manchester. 

| Studebaker — Mitchell’s Garage 
Rochester. 

| NEW JERSEY 
Auburn—I. L. Apgar & 
Bound Brook. 

| Hudson — Pascack Motors, West- 
| wood 

| Willys-Overland 
| Elmer; Lawrence 
|} pany, Dover. 
NEW YORK 
Hudson—Van Dyke 
| Westtield: John Reuther 
|East Aurora; Baker Motor 
| pany, Cuba. 

|} Auburn—Plattsburg Auburn Com- 
pany, Inc., Plattsburg; 
| Carter, Watertown. 

| Willys-Overland—Van 


R. K 


Motor Car 


Com- 


Studebaker 


nel: Company, Inc., Potsdam; 
Fletcher Motors, Syracuse; R. W. 
Bort Auto Company, Lyons; Gilpin 
Motors, Rochester; Becker’s Garage, 
Altamont; Carl E. Heeder, Castle- 
ton. 

Studebaker—H. H. Harkness & 
Mayville; Clark W. Mason, 
Sinclairville; Combs Auto Sales, 
Glen Falls. 

NORTH DAKOTA 

Auburn—C. M. McQuade, Wahpe- 
ton; L. E. Halverson, Valley City 

Hudson Sandin - Wilde Motors, 





Sons, | 


Schoch, | & Son, Coshocton; 
Com- |} Jr.. 


& Walker, | 
& Sons, 


Frederick C. 


Ness-San- | 


New Car Division, 


Inc., Bismarck 

| Willys-Overland 

| Lisbon 

j Studebaker—A. H. Rich a 3 

| Kindred; George H Young, 

| Moure; Astrup & Co., Williston | 
| 
| 


E. H Hager 


La 


} OHIO 


Smith Motor Company, 
Motor Com- 

Painesville 
Abbott 


Sipe 


Auburn 
Barnesville; Buchanan 
pany, Piqua; Auburn 
| Company, Painesville; Jay 
Charles H 
Cambridge. 

Willys-Overland 
| ledo 


T. Ferre)) | 
Studebaker— College Corner Motor : 
_| 


To- 


Company, College Corner 
OKLAHOMA 

| Willys-Overland 
Company, Avard 
Studebaker— Harville Motor Com- 
|} pany, Ponca Ww. A 
Ardmore 


Crouse Motor 


City: Green, 


1931 


Trenton WN. J. 


Tetals 


Miscella- 
neous 


$21 


395 | 
707 | 


9 797 
1.668 
340 
1,904 
388 


@ 779 | 


| Shows throughout the country. 


3.375 j 


ita 


3,530 
1.926 


542 


1.67% 
9 84! 
748 
503 
132 
5.194 
269 
1,602 
613 
8.339 
1,133 
8.839 | 
615 
959 
1,074 
1,258 
»,293 | 
499 | 
206 | 
3,686 | 
1,390 | 
1,021 | 
3,334 | 


1,338 | 


181} aes 


AUTOMATIC ADJUSTMENT 


Enthusiastically 
Received at all 


1931 
Auto Shows 


THE NEW 
VERTICAL 


PINES 


AUTOMATIC 
WINTERFRONT 


with instantaneous 
closing device 


HOUSANDS of car owners 

and new buyers were en- 
thusiastic over the Pines Auto- 
matic Winterfront displaved at 
the various 1931 Automobile 
After seeing the new vertical 
style shutters and the 
tantaneous closing device, they 


new in- 
agreed that the new Pines Win- 
terfront is the best that has ever 
been put on the market. 


that 
Automatic Win- 
to sell than 
ever before. It means that Pines 
Winterfront is the 
yOTY 


To dealers this 
the 


terfront 


means 
new Pines 
is easier 
ideal acces- 
to maintain prohts right 
Since the 


been in effect, 


now. new low prices 
many deal- 


biggest 
sales in their history. 


hay e 


ers are showing the 
Pines 
to be made 
Winterfronts in 


No doubt 


There is money 


selling Pines 
your community. 


about it! 


If you do not sell Pines Auto- 
matic Winterfront, get in touch 
with your nearest Pines distrib- 
will be sent to 


utor. His name 


you on request. 


NEW LOW PRICES 
Small Size Large Size 
Now Only Now Only 


515 *20 


Gy is ne ay 
Mie 


WINTERFRONT 
COMPANY 


1151 N. Cicero Avenue, Chicago 
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RGES THAT DEALERS 


WATCH ACCOUNTING CLOSELY 


(Continued 


involves ex- 
installation and mainte- 
nance This in itself, however, 
should not deter us. Any business 
consists of a miscellaneous group of 
expenses and various sources of in- 
come. Any particular item of ex- 
pense is justified on the sole con- 
sideration that it promotes, directly 
or indirectly, the progress of the busi- 
ness. The total expense is justified 
only when it produces a gross in- 
come in excess of total expense. It 
is not, therefore, a question of ex- 
pense but entirely a consideration 
as to whether the expense has a fa- 
vorable intluence on our profit po- 
sition. 
Fact-Finding a Joint Responsibility 
To sum up therefore, what do we 
find? First, that the distributing 
end of the automotive industry pre- 
sents a problem. There are many 
factors affecting our problem. Like 
any other problem, it must be an- 
alyzed intelligently. It is a joint 
problem. The manufacturer must 
contribute to a better order of things 
—the dealer likewise. They must 
work together intelligently. The 
business is a complicated one—dil- 
ficult to deal with. The more 
knowledge that we have, the more 
intelligently we can act. Facts are 
essential for intelligent action. They 
can be made to insure a better and 
more stable future. Their develop- 
ment can best be accomplished by 
an organization specializing in this 
particular phase of our problem, 


Confidence of the Banker 


There an important additional 
factor involved in our problem that 
I now want to mention. It is es- 
sential to our success. It is the 
banker who assists both the manu- 
facturing and the distributing ends 
of the industry to a greater or less 
degree in financing their operations, 
hence making an important con- 
tribution, enabling us to do a larger 
and better business than would be 
thegcase if we were limited entirely 
to our own financial resources. The 
commodity in which the banker 
deals is money. The fundamental 
Principle. however, upon which his 
business is based is confidence. As 
@ matter of fact, confidence in 
many cases a more important con- 
Sideration for banker co-operation 
than individual assets. We must 
recognize that the banker is a trus- 
tee—he is dealing with a commodity 
that belongs to others. Confidence 
in the honesty of purpose, the 
ability and soundness of the indi- 
vidual or of the individual's business 
and of the industry of which that 
business is a part, are essential ele- 
ments in securing the confidence of 
the banker and obtaining the co- 
Operation that we need. Let us deal 
frankly with this phase of our prob- 
lem We recognize that the atti- 
tude of the banking fraternity 
toward the distributing end of the 
automotive industry is not, in many 
cases. what we should like to have 
it. We can tind any fault with 
that attitude. In such cases where 
it exists it is more than likely to be 
our own fault By “our” I mean 
the dealer the manufacturer— 
usually both. To correct this situa- 
tion is an essential part of our prob- 
lem. Here again the manufacturing 
and the distributing ends have a 
joint responsibility. To my mind, ro 
more constructive step can be taken 
toward building a stronger founda- 
tion of banker confidence under the 
distributing end of the automotive 
industry than to develop in the 
minds of the banking fraternity the 
fact that we are in every sense of 
th» word masters of our business; 
tii*t wo know the facts concerning 
and every part of same and 

r relation to the whole; that we 
knov whet we should do and what 
ws should not do to make our busi- 
ness a dependable business: that we 
are @ be governed by the 
coura of own convictions 
Then we will have a business and 
an industry which the banker in his 
position of trustee can. with con- 
fidence, support. A financial state- 
ment properly developed, effectively 
audited, discussed in an intelligent 
manner with any banker is a step- 
ping stone to a relationship with 
that banker whichi means imper- 


complish this result 


penses ol 


IS 


is 


not 


or 


€acy 


vine to 


our 
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tant progress In dealing with the 
problem that confronts us 
Looking at the subject 
much broader standpoint 
undeniable fact that in 
opment of industry in general the 
| ability to efficiently produce has 
outdistanced the ability to effectively 
distribute. Our ability to efficiently 
produce has come about through 
treating the problem from the most 
| scientific of standpoints; of deter- 
mining the probable result of ev- 
erything we do in terms of the fu- 
ture; of evaluating in a more com- 
prehensive manner all the facts that 
influence each problem that pre- 
sents itself for consideration and 
adjusting those factors in such a 
way as to insure a constructive re- 
sult. I am urging that similar 
treatment be applied to the distrib- 
uting end, Failures result much 
more frequently from lack of knowl- 
edge than from the wrong decision 
when facts are available. 
Some Practical Applications 
Probably many think that this 
discussion is more or less beside the 
point; that it applies probably to 
some other business or organiza- 
tion, but not to that of any partic- 
ular individual First comes an 
idea developed usually because a 
problem exists or predicated upon 
the necessity or desire for progress. 
Next we must the soundness 
of our idea. Then we must develop 
it into practical form Then we 
must obtain a practical result. 
Usually in a commercial sense a 
practical result means an increased 
profit. To apply our idea it must be 
developed into an operating routine. 
There are in reality three parties 
involved: First, Motor Accounting 
whose duty and responsibility is the 
finding ot facts Secondly, the 
dealer who capitalizes the tacts 
Thirdly, the sales organization of 
the manufacturer who can contrib- 


from a 
it 1s an 
the devel- 


test 


Ala., "39 | 
Ariz.,’30 | 
ark.,’30 = | 
Cal.,’3 | 
Conn., °50 
Del., 30 | 
Fla., 
Idaho, ’30 
Til., °3 
Ind., "30 
lowa, *30 
Ky., 30 | 
| 


*”> 
2 


Maine, "30 | 
Md., 30 
Mich.,’30 | 
Mass., "3 


| 
Minn.,’30 | 
Mo., °30 | 
Mont., "30 | 
Neb.,'30 | 
Nev.,’3) | 
N.J.,'30 | 
N.M.,°30 | 
N.C.,'30 | 
N.D..'30 | 
Ohio, '30 | 
Ore., 30 
Penn., '30 
R. f., °30 
8. C.,°3s 
S.D.,'30 
Tenn., 50 
Texas, "50 
Utah, ‘39 
Vt., "30 
Va.,’30 | 
Wash., ’30 | 
W. Va., ‘30 | 
| Wis.,’30 | 
|Wy.,’30 | 
| D. of C., ’30 
Totals, ’30 | 683) s| 5724 
*Not in production at that time. 
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| ute through co-operation with the 
|dealer in analyzing and interpret- 
jing the facts and, through the es- 
tablishment of standards of per- 
formance, guide all dealers. 

I have personally examined many 
specific cases as to what has already 
been accomplished in a profit-mak- 
ing sense. There are sO many con- 
|ditions involved in each case that 
are essential to a comprehensive 
analysis of same that space permits 
|me to deal only with the principles 
involved. 

Increase in Gross Profits 

Gross profits have been increased 
through a reduction in used car 
losses through a better measurement 
of same. Service and parts busi- 
ness has been increased by better 
organization and an appreciation 
of the importance of that part of 
the business in contributing to gross 
profits, also by the elimination of 
weaknesses in organization and per- 
sonnel brought about by a definite 
knowledge of the facts. 

Expense Reduction 

Recognition of the principle that 
gross profits must exceed total ex- 
pense has resulted in the revamping 
of many organizations with the re- 
sult that a profit has ensued where 
previously there was a loss. Ineffi- 
cient personnel has been eliminated; 
the size of the organization has been 
readjusted in line with the poten- 
tial of the territory; expense has 
been adjusted in line with the gross 
profit possibilities 

AS result of increasing 
profit and reducing expense, the 
operations of 2,500 dealers of one 
division disclose some _ interesting 
facts. In August, 1930. there was a 
substantial reduction in consumer 
sales as compared with the previous 
vear. Despite this fact, this group 
of dealers showed an over-all gain 
in their competitive position. Total 
lixed expenses were reduced by ap- 
proximately $1,000,000 for this month 
alone, aS compared with the same 
month of the previous year. Used 
car losses were proportionately 
duced Such a large decrease 
unit would have normally 
wiped out all possible profit and re- 
sulted in a However, these 
particular dealers were able to 
maintain profits at 50 per cent. ot 


a gross 


re- 
In 


sales 


loss 


the previous year’s level in spite of 
a 45 per cent. reduction in unit sales 
volume. In a single territory or 
sales zone a reduction in expense 
on an annual basis for seventeen 
dealers was effected amounting to 
| $484,000; reductions in individual ex- 


| penses varied from $3.400 to $100,- | 


1000 per year. 
Incidental Benefits 

Dishonesty has been disclosed; 
working capital has been made 
;available through better collections; 
} accounts receivable have been devel- 
|oped which were entirely over- 
looked; amounts have been collected 
which were omitted in billing; gen- 
eral improvement in accounting rec- 
ords effected and at the same time 
a saving in cost; insurance policies 
readjusted resulting in refunds and 
reduction in annual cost of insur- 
ance; overpayments discovered and 
recovered; rearrangements in or- 
ganization of departments with re- 
sultant increase in efficiency; de- 
| partments operated at a loss turned, 
through a knowledge of that fact, 
into a profit. 

The evidence demonstrated that 
in practically every instance of in- 
telligent application the idea had 
resulted in better business manage- 
ment. 

An Important Consideration 

There is, to my mind, another 
factor which should be mentioned; 
i. e., the confidence that fact-find- 
ing establishes in the minds of the 
dealer and his organization that 
there exists at all times a definite 
measure of their position and of the 
direction in which they are going. In 
other words, there is developed a 
sense of security and confidence 
which, after all, is an important 
factor in business success. 

A Justifiable Expenditure 

In the previous discussion I have 
made the point that to inaugurate 
and maintain faet-finding involves 
a certain amount of necessary ex- 
pense. For every dollar that Gen- 
eral Motors dealers have paid for 
tact-finding General Motors has 
contributed more than an equivalent 
dollar Expense consists of two 
Darts First, installation. Second- 
ly, maintenance The installation 
should be looked upon an in- 
vestment similar to invest- 


as 
an 


ment in plant or equipment. The 
amount of this investment de- 
pends upon many individual Cires 
cumstances, such as the degree te 
which the dealer co-operates; the 
ability of the dealer’s bookkeeper; 
|the condition of the dealer’s rec- 
ords; the status of his accounts. 
|The cost of maintaining fact-find- 
ing depends to a large extent upon 
the efficiency of the dealer’s or- 
ganization in maintaining the sys- 
tem once installed. Errors must be 
corrected if we are to have real 
facts. A correction involves an ex- 
pense. To keep the maintenance 
expense to a minimum the system 
must be efficiently maintained 
Conclusion 

In closing, let me repeat what I 
have stated at the beginning—that 
we have a problem. The problem 
consists of improving the profit po- 
sition of all dealers, particularly 
those who for some reason or other 
are in an unfavorable operating po- 
sition It is a vitally important 
problem. General Motors recognizes 
its responsibility in rendering aii 
possible assistance and co-operation 
in effecting progress toward the so- 
lution of the problem. There is no 
mystery whatever in either the 
problem or its solution. It is en- 
tirely soluble if we will act intelli- 
gently and aggressively. Our ob- 
jective should be {hat total gross 
profits must exceed total expense, 
There is only one way we can de- 
velop the possibilities of gross profit 
and likewise in only one way can we 
maintain each item of total expense 
in relation to the gross profit; 
i. e., by knowing the facts and 
using the facts constructively and 
effectively when made available. 

It is my firm conviction that an 
intelligent application of this prin- 
ciple will do more to effect progress 
toward the solution of our problem 
than any other single thing. It 
means attacking it at its very foun- 
dation. For that reason I urge the 
principles of fact-finding upon the 
serious. consideration of every Gen- 
eral Motors dealer. I will go far- 
ther—let it be adopted by every 
dealer of every manufacturer. To 
the extent that this is accomplished, 
to that degree will progress toward 


(Continued on Page 10) 


CUMULATIVE NEW PASSENGER CAR 


This table is repe ated for comparative purposes only. 


Chevrolet 
Chrysler 
De Soto 


Cadillac 


vu o & Ww «J 
Noe OW w& 
mi co NM Oo 


120 | 
1172 | 
231 | 
3416 | 
1664 | 
1723 | 
847 | 
109 | 
855 | 
2457 | 
1205 | 
774 | 
4011 | 
244 | 
1207 | 
59 | 
1703 | 
98 | 
639 | 
193 | 
3046 | 
733 | 
2977 | 
242 | 
424 | 
555 | 
922 | 
3566 | 
140] 
61| 
1020 | 
503 | 
424 | 
1178 | 
92 | 


Franklin 


1241 
371 
800 

7715 
722 
237 

2191 
321 

5253 

2545 

2193 

1293 
108 

1087 

6068 

2142 

1581 

5517 
355 

1740 
117 

2532 
122 

1283 
313 

5378 

1119 

4896 
290 
723| 
821 

1298 

5450 
298| 
120 

1672, 
997 
647 

~ 1694| 
144 


42 
17 
25 
326 
132 
23 
117 
17 
292 
259 
99 
102 
33 
107 
440 
410 
83 
373 
21 
59 
24 


4 
62 
18 


94 


32 
22 
29 
54 
142 
a 
18) 
109 
96 
78, 
38) 145} 
17,2 22 


63 
6) 





280 


361| 44782] 2654; 109 2642) 


25 15) 58, 


4529] 1755; 5353; 73974: 563 


580) 


Graham 
Hupmobile 
La Salle 


12 
17 

8 ©6S 65 
148 114 


239 
oo 7 
~ 13] 
ee 
21 
61 
> 
8 
32| 
33 
22 
73| 
“a | 
i 
2411; 1460| 653 


—Fi 
~ 104 
22] 
64 | 
7": 

2| 

17} 

16} 

22 | 
37] 
a 
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better results at high speeds with- 


Camshaft Design Permits (2: °scisne'oescccscine Improved Chamfering 


Furthermore, it has been found 


Automatic Variation Of ——* & consiceravie increase of Machine Announced 


compression can be emploved with- 
out pinking because the compres- 


od *. 
Valve Timing | sion pressure is automatically re 


duced at low speeds by the short- 

er period of induction. On this car 

a simple governor has been ar- 
ROCKER ranged to alter the timing progres- 
OR LEVER sively as the speed increases. 

The action of the governor moves 
| the special cam shaft in an endwise 
direction, an operation which does 
;} not require any great torce, and 
| when the speed again falls the shaft 
| is progressively returned to its origi- 
nal position by means of a spring 
Each cam is specially shaped on a 
taper, as shown in the sk¢tth, so 
}that the period during wiiwh the 
| valve is held open can be progres- 
Sively altered as the cam is moved. 

“The amount of variation is prac- 
| tically unlimited, but it is interest- 
| ing to note.that the following tim- 

ings have been employed for the 

experimental engine: At the lowest 

| Speeds the inlet valve opens at top 

| dead center and closes 30 degrees 

late, giving an opening period of 210 

Courtesy The Motor +English) degrees. At the other extreme it 

AN INTERESTING variable cam shaft opens 20 degrees early and closes 5? 
, degrees late, increasing the period 

Camshafts are designed to suit, lution to these opposing demands. | tg 959 degrees. Corresponding fig- 

predetermined requirements. Conse- The English publication, the Mo-' ures for the exhaust valve are: At 
quently that used on a racing car, tor, describes a camshaft of this | low speeds the valve opens 35 de- 

grees early and closes at top dead 
center, while at maximuin speed it 
opens 55 degrees early and closes 20 





for example, has a basis in design type: 
which is very different from the| “Quite a simple and effective 
camshaft used in a conventional en- | mechanism for varying the valve , ae 
gine for ordinary automobile use. timing while the engine is running poe ag age ee nn ae IMPROVED Model 3 Peerless chamfering machine 

oe % 2 ~volve. ‘ 2 aine y moving the cam shaft 
If the valves be operated to give has been evolved and patented : = a , - . 
smooth and Sstieiee’ camnahan tons jointly by the Burbidge Patents have, of course, been tried before. The ¢ ity Machine and fool Works, Dayton, Oa 
speeds, they do not remain open Company, Ltd., and the Weldale but the ae Gar coe 1S ot pt announces two improvements to its Model 3 Peerless cham- 
long enough for the intake and ex- | Motor Engineering Works. It is the Seaee e practical results fering machine which was recently introduced. 
haust of the gases at high speeds. result of more than six years’ re- The work head is now operated ° ‘ 
On the other hand, a camshaft de-, search. co a cbs aaa initiations ii dios “ 
signed to perform satisfactorily at “The device has been fitted ex- — — independently by a master gearec - ‘ can ing  . : rom 1e 
high speeds causes roughness, loss of perimentally to a well-known type PRQIAR SISA Aaa Ssh aitaee head reduction motor, illustrated at a une eee in the base. . 

. . m > a = * *k raverse < ° > as 

power, and even missing at low of six-cylinder car which has IN THE AUTOMOTIVE DAILY at “A.” This eliminates all gearing sane of saanaen bee ing one pe 

aris >» ti ing are ¢ <—)- De é > yive ; “h NEWS BRING RESULTS é iafts santas - — a . 3 t - 
speeds. Variable timing offers a so thereby been made to give mucl and universal shafts formerly used loading tine, particularly on ths 


aoe chamfering of internai gears. This 


REGISTRATION STATISTICS, FEBRUARY, 1930 isssheelcrats 
February, 1931, figures = be found on — 6 and 7 ) ) EXPANSION REA'MER 


| FEATURES RAPID 


| Totals 


ADJUST ENT 


Studebaker 

Whippet 
Knight 

Miscella- 
neous 


Oldsmobile 
Peerless 
Plymouth 
Pontiac 
Willvys- 


Oakland 


2,335 
944 
1,640 
17,711 
2,389 
533 
4,429 
78 
13,678 
6,374 
5,073 
2,922 
385 
2,892 
11,742 Goddard & Goddard Co.. Inc.. De- 
6.282 troit, Mich., has added to its line 
3.372 a serrated blade expansion reamer 
et: which is designed for quick adjust- 
14,030 ment and positive positioning Shell, 
915 | taper and straight shank types are 
3.986 | included in the line. 
412 Long blade life is claimed as @ 
feature of the design. The expane 
7,493 | sion range for the various sizes are 
295|for 1 inch reamers, .187 inches; 
2490 2 inch reamers, .250 inches; 3 inch 
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e.3 


Ala., °30 21 | ; ; | 11 
Ariz., °30 x ~ % : ; 27 < a“ : } 23 | : 
Ark., °3 2 5 ; | : 48 | 
Cal, ’30 56 237 5) 338 158 35). ~~ 2: 291 | } 70 
Conn., ’30 : ‘ 25. ; ‘ 98 | 5 

Del., 30 17} 

Fla., °30 5} 35, 47 80 | 

Idaho, *30 : ‘ i ne : 21 | 
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Towa, 30 36 2¢ 5 2 ‘ 153 | 

Ky., 30 J 28 ; ‘ 54 | 
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GODDARD expansion reamer 


_ 


Ma., ‘30 ‘ 50 2 4 116 | 

Mich.. - } - 34: 82 | : 244 | 

Mass.. 7 124 106 | 53 253 | 

Minn. : ~ § é 59 35 | : 135 | 

Mo., ’3 "30 j 7 96\__ 80 | : 33) 75)\ 409 | 

a 30 | ¢ 12 1| | ¢ 33 | 

Neb., | 2% $ 9 | i tia 55 

Nev., = 12 4| | oa 1 15 

N. J., °30 < 9s 205 109 | : ; 205 | : 246 ; 3 
N. M., °30 3 | 9] 6 
N. C.,’ aa 24 8 = 5 an | 2 

N.C., =~ os tase _ | sO dem I tesa 5] ~ pack ; —|reamers, .442 inches, and 4'% inch 
N. D., 30 a 7 14 1 | ! | 23 | 7 12 Sie, 5 = ¥ | 720 | reamers and over, .625 inches. Only 
Ohio, °30 4 ) o4| 365 76 | 20| 2| 462 | 56 2 ‘ 150 | 2: 5| 20; 12,936 | eight blades are required for the 
Ore., '30 ee 3 25, 25) 43 13 | ~ c 59] 54 8} 21 | | 2644|entire standard finishing reamer 
_. = — ae 223; ~ 371; +150) 33) ~ ~—~<50, 97; 390 | : “> ans 80 | ns 72,909 | Tange from 1 to 6 inch diameters 


R130 | | 15] KH 10 73 | a ee “16\ | _:968| WESTINGHOUSE AWARDED 
- o | 11| 4] - 33 | 3| 12 | | 8| | 1,416 ZEPPELIN CONTRACT 
S.D. “ 4 265 —ti“‘éiaS C58 2| | 9| 40; 8 33 | 6 1,898| The world’s largest dirigible, the 
7 . 30 8| a ~~ 3a 62 | 61 . : ‘ 25 | q a 6 2,898) ee age —_ a — 
Zz “ r ; 50% a _ : 3 7 | ture y the yoodvear Zeppelin 
238 __ 9} ; ae scemenacetg pein oo] 7838 a ‘ 108 | = aioe . — tame! | Corporation, in Akron, will be 
13° 4| 20 | 10 i 6| >. a 647 completely electrified, the order 
i 
' 
| 


i) 











a : | eis 7 i 8| __- 4 313} for all the electrical equipment 
31) —s21,'~SCtCi‘éi 12] 4 PD ord ‘1iéj, CO 39;  . —— an 3.537 | having been placed recently with 
| the Westinghouse Electric and 


; ae . - . - 7 - ——., - ——— —— z ‘ 9° ‘ 2 
Wash., 30 ‘ 26 11 44 12} 51 | 13 52 37 | 24 22 376 | Manufacturing Company. 





W. Va., °30 ~ 19 21; ii 14} a} 2) 48f #24 21 | 7 23 | 35,12) s|__—«*1,653| ; 
Wis. ” | __ 15) 109) 51| 99) 27 | 6) 17 47 207 | 14) 39) ‘ 3; ~—«-36| 73) 8} 14} = FORM TRUCKING — = 

5 ‘nati — ‘iets sinieisaes apie ee ia aa _ — ——, _ — . 75 hi March 27.- 1e 
Wy.’ 2) a 6 2| i) i7| 14 | j 7 3| 4 1| | 412 Elizabeth, Nz J., : 

- ——$ $$ —____- es oe . ae eae > am | Mack Trucking Company has been 
Poe 30] 2| 17] 22 43| 23 | 13] 7| 8| 46 | 1| 13 1| 3 4 J * | __1,300/ formed here by Elizabeth Mason, 
Totals,’30 | 9801, 2271, 1639, 3725, 1278| 297; 417| -2220; 5055] 786) 3023 73| 131) 1664] 2105) 853) 410) 176,160) yyary Mason and William Mason, 
Ce SS Se eS Sen ens Se Sensi ees ‘ all of Elizabeth. 
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PARUNTELSSAE «MAJOR SPECIFICATIONS AND MECHANICAL DETAILS 
E 


AIR TRANSPORTATION | 
HAS GREAT FUTURE 
| 


Fan Belt 


Type 


Make and Model 


sion Ratio 
Pist. Make 
or Material 
No.Main Br 
Oil Purifier 
Fuel Clean’r 


8@3400 |*Alum 
36 3000 | Alum 
~ 77@3200 

| 9003000 
104@ 2800 
104@ 2800 


95 @ 3000 


Valve Ar- 
rangement 
Piston Disp 
Compres- 
% |Brake, H. P. 
and Peak 
3s 


»mtinued from Page 1) 


ight— 
5-P. Sedan 
Wheel Base 
Thermo- 
stat Used 


2 
= 


* 
on 


Pu — | Sch No 
— —|Til No 
AC AC |Mar AC 

| AC AC | Mar AC 
AC AC ; Mar AC 
AC AC Mar AC 
AC Gas |Own No 
AC Gas | Own No 
AC Gas | Own No 

- AC | Car AC 

;}—  AC|Sir Yes 

| Yes AC | Str Yes 

| Yes AC | Str Yes 

5 | Pur AC | Sch No 

4{|— AC |Car Yes 

5|— AC | Str Yes 
Yes Yes — Yes 
[No AC | Car AC 


education of the traveling public to 
the advantages offered by airplane 
travel. In order to accomplish this mall 
education extensive advertising | Buick 8-50 € 114 | Own 
must be done which will present air | Ruick 8-60 379! 118 | Own | 
travel in its most favorable aspect.| Buick 8-80 55 | 124 | Own 
Here Mr. Parlin contrasted adver- | Buick 8-90 : 132 | Own 
tising with publicity. It is true, he @adiliac V-8 | 4645 ~ 134 | Own 
said, that much space is devoted tO| @aginae V-12 | 5480 | 140-143 | Own} 
angela that ar ae Cadillac V-16 | 6100 148 | Own 
arnerec from a corners of tne ee ee : 
Cork relating to this industry. It is Chevrolet - | 2685 | «109 | Own 
served at the breakfast table with- | Chrysler 6 2850 | *175%3| Own 
out creating a favorable attitude to- | Chrysler 8 | 3365 | *186 «| Own | 
ward air transportation since these | Chrysler Imp. 8 4725 | *211_=| Own 
publicity articles are usually con-/| Cord (Fr. Wh. D.) | 4620 | 1137's! Lye : 
fined to the sensational. Especially | pe Soto Six 2700, ~—S«* 16 94%) Ow 1 | Yes a & (eli & | 205.3 5.4 25.35 6743200 |*Alum | 
is it true that serious air accidents | pe Sote Eight | 2965 | *177_~«| Own | Yes , 3 | 220.7 26.45 | 77@3400 |*Alum | & 
are given conspicuous place in the De Vaux 6 | 27251) 113 | Hall | - Yeas iL 16): | 214.7 | 7 : 70@ 3400 | Alum | 4 
daily newspapers. Unusual feats of a . — ————$———— - aT eT 83200 \*Al ; 
ayiators are also emphasized with | Dodge Six | 2820 | 114'4| Own | Yes [L | . . ; i pap dee ll Meson |4 ola 
the result that the public is still | Dodge Eight a 3174 | 118'4' Own Yes | L 1S 28% | eve | | 8403400 |*Alum | 5 Pur AC | Str AG 
:*&ept in the frame of mind that fly- | Purant 6-10 | 2780 | 112 | Con | Bish-Bab | L 3%yx4, | : 507 2800 |*Alum | 3 | AC AC | Til Til 
Bish-Bab | L Poa 4 c | 198 5.32 | 2: | 58@3100 |*Alum | 4/| AC AC | Str AC 
| 4 
| “3 
| 3 


1a 
i- 


Auburn 8-98 3916 | 127 Lyc Dole { 3 268 | 
Austin ($1130; ~—S,—si«<7—s«|« Own —= .. th 2.2x3 | 45.8 | 
| Bish-Bab | O | & <4! 220.7 | 
| Bish-Bab | O 3y'gX4° 272 6 | 
| Bish-Bab | O | | 3yxé | 344.8 | 
Bish-Bab | O 3 °3x5 344.8 | 
Yes | LV | 8 | 3%qx4t 8 | 353 | 
Own | O 2 | 34x: 368 | 135 @3400 
| Yes Oo 3 x 452.0 | | 165@3400 
Yes ime) 5 | 3)5ux3% | 194.0] 5 | 263 | 50@2600 
| Yes | L ai | . | 217.8 | 5.3 25.35 | 70@3200 |*Alum : 
| Yes | L 314x414 | 260.8 . 31.25 | 88@3400 |*Alum |! 
Yes L | | 3% x5 384.8 . 39.! 125@3200 |*Alum | 9 
aoe «| ”C 4 | 298.6 | 5.25 | 3% 115% 3300 |*Alum 


S =] | bo 
wo 
ee ee 


felelele 


r 
| 
| 
Is 


. 
mat 


~. bh Ol 


oon an 
wm im te! Hin 


4 


A Ond0! 


<<si< <<didieddiagses 
cop! Shueeaae noi an 


on 


ing is a sport or a new form of | Durant 6-12 | 2765 | 112 Con | 
Bish-Bab |,L : 9¢ 5.43 | 25 | 71@3300 |*Alum AC AC | Str AC 
— Ste |Mar AC 


thrill. Ideas of this nature are ob-/| Durant 6-14 2950 112 | Con 
ar iL | 6! 2%x4's 75.5 5, } 1§ 6073300 | Alum — 


~ L | 4) 3%x4'4 | 2005 | 422) 24.03 | 3902200 | Alum | 3 | — —|Zn — 


stacles in the path of progress for, Fssex Super Six 2925 113 Own 


the aviation industry. The aviator | Ford A | 3375 | -*103 ‘s. Own 


must be restored to his place as an; —.— - nae ——_,. 
ordinary mortal and flying to a ue S 15 Trans. 3930 | 125 | Own 
conventional method of rapid trans- Frklin S 15 Trans. 4160 | 132 | Own 
portation Frklin S15 De L | 4220 132 | Own | — | Bish-Bab |*O __ AC 
It should be the aim of the air’ Graham Std. 6 | 3265 j ro 115 Own Yes ae ‘iy | j 7 : @| 2% >.4§ 25.35 76@3400 .*Alum | T7i\i— AC \ DL Yes 
25. 76@3400 |*Alum | 7 | — AC ! DL Yes 
| 5 
| 


| 6 | 7|AC  AC|Str AG 
Bish-Bab |*O 3 | 3K x4 |: 5.3 2s 100@ 3100 |*Alum | 7 {| AC AC | Str AC 
: ; | 100@3100 |*Alum | 7 | AC AC | Str AC 


Bish-Bab |*O | 6 | 3'%4x4% | : 5.30 | 29. 100@3100 |*Alum | 


lli< «44a ee 


transportation companies to provide Graham Spl, 6 | 3330 | 115 | Own Yes | L 
this mode of travel at reasonable Graham Spl. 8 | 3560 | 120 Own | Yes im } 85773400 |»*Alum AC AC | DL Yes 
rates and Mr. Parlin believes that, Graham Cust. 8 | —— 134 | Own | Yes L 100@3400 |*Alum | 5 | AC AC : DL Yes 
the basis should be the average Hudson Greater 8 | 3325 | 119-126 | Own Gear iy 87@ 3600 | Alum | 5 | — Ste | Mar AC 
70@3200 | Alum | 4| AC Ste | Str Yes 
90@3200 ; Alum |5/]} Pur Ste | Str Yes 
| 100@3200 , CI |5 | Pur Ste | Str Yes 
| 133@3400 Alum 15 | Pur’ Ste ! Str AM 
3 
5 
5 
5 
5 


railroad tare plus Pullman charges.| Hupmobile Cen 6 2900 | 114 | Own | | Yes | L 
Sate, comfortable, airplanes, a suf-| Hupmobile Cen 8 | 3175 118 Own | | Pines L 
fictent number of properly located) Hupmobile C 3725 121 Own Pines {Li 
landing field and airplanes made Hupmobile H & U ee~ 125-137 | Own | Pines L 
available at a price within reach [4 Salle V-8 | 4635 134 | Own | Yes | LV | 
of a greater number ol people will Lincoln 5300 145 | Own | Pe 2 
Stimulate the growth of the aviation M —— . —— om 
industry, which, though in the de- | “@fmon Lg $103 ' : 180 ' Own eee | b 
velopment stage, over a greater Marmon 88 | 4363 | 130 136 | Own | Pines L 
period of years, has really only be- Marmon_ 16 — 4800 | amen 145 | Own - | O 
come established in the past three Nash Six-60 | 2800 114',; Own Bish-Bab L | 
years Nash Ejight-76 3000 11614) Own | | Bish-Bab | L | 
The government has liberally sup- Nash Eight-80 | 3360 121 | Own Pines | 
ported the growth of aviation, but Nash Eight-90 | 4000 124-133 Own Pines | 
' 


Loe oman 


95@3000 | CI /3| AC Gas;Own — 
ae Alum |5/ Pur Ste | Str __ Un 

a@3400 } Alum | 5 | AC AC | Str AC 
Pr “#3400 | Alum AC AC | Sch AC 
2007 3400 | Alum | 5 | AC AC | Str Yes 
6543200 “Alum |7| AC AC |Car AC 
78@3300 |*Alum | 9 | AC AC | Car AC 
87@3400 |*Alum | 9 | AC AC | Mar AC 
115@3600 |*Alum AC AC | Str AC 


251.0 | 5.00 | 37. 8573400 | SSt |—  AC,Mar AC 
197.5 | 5.06 | : 6543350 | CI 


AC AC/Str AC 
~~} 320.0 | —~ | 325 | 100@3200 |*Aium — 


200 Co 8 OO OO oO 


- 
cS 


ona 


“<<< 4 <4 ceqacdidqaecdadadadaec 


the industry must reach the stage! Oakland V-8 | 3160 | 117 | Own} 
where it will have to depend on | Oldsmobile 2935 | 113'4' Own 
itself. In closing. Mr. Parlin stated! packard 826-833 | 4479 | 127'2-134%| Own 
that aviation will be built on a firm Packard 840-845 4955 401% 5 y Own 
rock of national advertising . ; anne . - 

Mr Parlin’s talk was pr »fuselsy Peertees st. 8 3642 1G Own 
illustrated with charts covering the Peerless Master 8 4521 25 | Own 
various phases of the survey and Peerless De L. 4521 25 | Own 
proved highly interesting te the Peerless Custom 8 4766 3f Own 
members attending the meeting Pierce-Arrow 43 4504 1: } Own 

William Stout of Ford Metal Air-| Pierce-Arrow 41-42! 4831 | Own 


co 
oo Pw © 


a 


| Yes — { Own — 
384.8 | — 39.2 120@3200 '*Alum Yes — | Own _ 
246.0 | 5.00 | 26.45 | 9003200 |*Alum (Pur AC | Sch AC 
322 | 5.00 | 36.45 | 120@3200 *Alum | Pur AC ; Sch AC 
322 | 5.00 | 36.45 | 120@3200 “Alum Pur AC } Sch AC 
322 | 5.00 | 36.45 | 12593200 |*Alum Pur AC | Sch iL AC 
366 5.07 | 39.2 | 125%3000 |*Alum |9j{Han AC | Str Un 
385 5.07 | 39.% 132@3000 *Alum |9{|Han AC ; Str __ Han 


L 

—. iL 

| Bish-Bab | L | 

| Bish-Bab | L 

Bish-Bab ; L 

3ish-Bab | L 

| Yes L 

Yes L ss 

- : “%x4% | 196 | 4.60 | 48@ 2800 |*Alum | 3 | AC | Car on 

Yes ~ ) 6 | 3y%X3" 200.0 | 4.90 | ~} 60@3000 | SSt 3|— AC |Mar_ AOC 

Pines |L | 8 | 3%x:! 358 | 5.30 | : 125@3300 ; Alum | Han AC | Sch Own 

Pines | 3% x:! 358 5.30 | 36.48 | 125@3300 | Alum | Han Ste | Sch Own 

| Pines 16 | 3%x5 268 5.30 | 27.: 85% 3200 | Alum Han Ste ; Sch _ Un 

“| Dole 6 | 34x | 205.3 | 5.20 | 2! 70@ 3200 | Cl | Pur Ste | Str No 

| Dole 5x3% | 221.0} 5.10 | : | 81@3200 | Alum | Pur Ste | Str AM 

Dole 8 | 3,',x 250.4 | 5.20 | ; | 101@3200 | Alum Pur Ste | Str Un 

next section meeting would take) Studebak’r Pres. 80! 4230 | Own Dole 4x4" 337 5.10 122@3200 *Alum Han Ste ! Sti AM 

place April 16, when David Beecroft | Studebak’r Pres. 90 *4360 ; Own Dole c Ri4x% |! 337 5.10 | ¢ 122 4 3200 Alum | Han -— Str 7 AM 

would present a paper, “Brake; ind Stutz LA 4320 27%! Own ! — | Bish-Bab Oo . “eX | 341. 5.10 | 85@3150 ;*Alum Wal AC | Zen AM 

Their Relation to Highway Safety.” | Stutz MA 4918 3414! Own |! | Bish-Bab oO ‘ ‘ Ate. | 322 5.10 | 11343300 *Alum | Wal AC Zen AM 

A number of motor vehicle commis-| Stutz MB 4863 Own Bish-Bab | O 334x4! | 322 | | 113@3300 |*Alum Wal AC! Zen AM 

es ——, — Willys 6-97-98 D ‘ ] 3 | Own! V jVar {;u |;6{-. (378 | 193 “| 65@3400 | CI No AC | Til Til 

on = . ms | Willys 8-80 D 3131 21. | Own! V [Var me 4 BlGx 245.4 | 8073200 ; CI | No AC | Til Til 
- | Willys-Knt. 66-D 3400 | Own! V |Var |K j 5 8743200 |*Alum 


me Re Room Oo 
Vga w 


plane Company in a discussion after) Plymouth — 2595 “16 Own 
> li talk y te 4 —_—— ~ 

Mr. Parlin’s talk pointed out that) pontiac 2165 2 | Own 

the airplane, in order to attra 


more general use, must have quality Reo Royale 4650 ; Own | 


be quiet. provide comfort and pre- ae waving Cloud 4375 i 3 | Own 
sent an attractive appearance Reo Flying Cloud 950 | ‘ Own 
Austin Wolf, chairman of the Met-| Studebaker Six 2900 | Own 
ropolitan Section, presided at the Studebaker Dict. 8 3095 Own , 
queeting. It was announced that the Studebaker Com, 8 | 3525 Own 
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EMPLOYEES HOLDINGS ird Swope, president of General|them aggressively, our problem | LINK- BELT TO DISPLAY tific design. A crew of two men 


lean easily and quickly assemble or 


IN ¢. E. SHARE H Electric, said | would in a practical sense be solved. 
OW We have been passing through a | This completes the story except to | AT CHICAGO IN MAY disassemble the Smithsteel i 
. : add one additional thought. As a ’ no hoist or crane being needed [or 
INCREASE IN VALUE period which has demonstrated the | result of what has been accom. | FOUNDRYMEN S MEETING this work. 
soundness of the policy making it | plished through better management, | : | The road bed requires no other 
of which fact-finding constitutes an| Chieago, March 27.—Link-Belt preparation than the use of sawed 
, ‘ , > ei 7 ‘ TT ‘ . sl. si > 2 hes Lock- 
New York, March 27.—The annual s > ( rn : ae amity | nportant part, I have come to the | Company, Chicago and Philadel-| ties, spaced eighteen inc 
report of the General Electric Se- ee te oe 1 ae = — following very definite conclusion: | phia, will exhibit in booth 38, ing bases are spiked to these ties, 
curities Corporation, an investment pres Mews j _ h an suas Ge~ A General Motors franchise is a} Stevens Hotel, during the American | flangeways are slid in along the 
medium for employees of the Gen- , om SEG Come t rough with an profit-making opportunity. The de- | Foundrymen's Convention, May 4) ball of the rail and then the deck 
eral Electric Company, shows that aa back of the bends in excess Of | gree of success depends upon each | to 7. _ channels are laid in place and 
the asset value of anal dollar in- |} Re every $1 invested by the  jndividual situation and the ability,| Tne feature of their display, dur- | moved endwise nine inches to inter- 
vested was $1.46 at the end of 1920 poor ag oe Moreover, the bond-/|the aggressiveness and the effort|ing this “small exhibit” year, will | lock. 
compared with $1.43 at the end of ea t © enjoyed a high rate of put into it by the individual dealer.| be the Link-Belt Vibrating Shake- A feature of the device are raised 
1929. eran =e never had to worry| General Motors recognizes the | out Riddle, used so extensively as a | nubbins, pressed integral with the 
The company, with more than| an ‘tt = — i of their investment, | above aS a statement of fact. There | shake-out medium in many found- | shapes, which makes the surface of 
500,000 shares, is the largest holder aaa oy Boone Pista their bonds at | is, therefore, a solid foundation on| ries. Also, the Link-Belt Revivifier!the crossing nontskid even under 
. . : 2 - < e w | ; ; Es 
of common stock of General Elec- | which to build —_ | for — molding sand, will | bad weather conditions. 
tric, but its heaviest investments are BS very (truly, be shown. ~ 
in preferred stocks of public utility ¢ M EXPANDS ALFRED P. SLOAN, JR., A section of “No-Leak” Apron| DIAMOND T STARTS 
President. Conveyor, designed for handling PRODUCTION 1-TON MODEL 


companies | it . : 
More than 36,000 employees of the C U sand without spillage, will be on dis-| @hiecago, March 27.— Production 
78.000 of General Electric hold bonds | A CO NTING AID | MOTORCYCLE DISPLAY ae as oils. ihas started on the new one-ton 


in the company with a face value | FOR FRENCH EXHIBIT i truck announced in 
above $40,000 000, and the average | TO ITS DEALERS! wasninston, March 21 the| A. O. SMITH DEVELOPS — *|Diamond truck announced in 
holding on December 31 was $1,044. | — - | French section of the International! DEVICE TO ELIMINATE 3, and deliveries from the factory 


The average amount received by | : al E will begin shortly, according to C. 
bendholders on their investment | Colonial Bxposition, which will open RAIL CROSSING BUMPS A. Tilt, caaak of the Diamond 


| 
. . A . ‘ = ° F aria | = a 
during the year was $86. Interest the solution of our problem be ac- | at Vincennes, @ suburb of Paris, |T Motor Car Company. The new 


| 
possible for our employees to invest 


(Continued from Page 8) 


7 } 
paid was $2,958,000, making $15,779,- | celerated. Lack of knowledge of the | in May of this year, will contain Milwaukee, Wis., March 27.—The | model is priced at $695, the lowest 
000 paid since organization of the | facts on the part of a single dealer|a Stand for motorcycles. There} A. O. Smith Corporation of this city | Priced unit ever produced by the 
corporation. In these amounts are | influences adversely all other com-| will not be a motorcycle salon at|is now producing the Smithsteel | | company. It is equipped with a 
included the additional 2 per cent.| petitive dealers. Conversely, I will| Paris this year, and the French| Highway-Rail Crossing, made _ to|sixty-three brake-horsepower mo- 
paid by the General Electric Com- | say, without reservation and with| manufacturers consider the stand! eliminate bumps at railroad cross-|tor and has a chassis weight of 
pany. the strongest conviction, that if|at the Colonial Exposition as a/ ings, The new device is an assembly | 3,130 pounds and a gross rating of 
Commenting on the report, Ger- every dealer knew the facts, faced ‘sort of substitute. of pressed steel members of scien- ' 8,000 pounds. 
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~ OF PRESENT AMERICAN PASSENGER CAR MODELS 


Transmis 
and Speeds 


Front E 
Drive 
Ignition 
System 
Gen. and 
Starter 
Universals 
Rear Axle 
Springs 
Shackles 


Make and Model 


17x5.50 
18x3.75 
18x5 25 
19x5.50 
19x6.50 
19x6.50 
19x6.50° 
19x7.00 
| 19x7.00 
~ | 19x4.75 
~) 19x5.00 
17x7.50 
18x7.00 


Ross | S 56% 
Say-B) Cant | Own 
Sag | S 5414 | Tryon 
Sag S 5514 | Own 
Sag | S 58% | Own 
Sag | S 587%, | Own 
Sag S 58 |; Own 
Sag | S58 | Own 
Sag | S 60 |} Own 
Sag Ss 54 Tryon 
War | Tryon 
War Fi —- 
Ross | 


UnP a Own 

Spic 
Own 
Own 
Own 
Own 
Spic 
Spic 
Spic 
Own 
Un P 


| Whit Del-R (|*Del-R Long | D-SM 3} 

| Gear Aut-L |*Aut-L _ Rock | War-G 3 

[Tex Del-R | Del-R Own | Mun 3 

| Tex Del-R | Del-R Own | O-SM3 

| Tex Del-R | Del-R Own | O-SM3 

| Tex Del-R | Del-R Own | O-SM3 - 

| Morse Del-R | Del-R Own | O-SM 3 

| Morse Del-R | Del-R Own | O-SM3 
Morse Del-R | Del-R Own | O-SM 3 
| Var. Del-R |*Del-R Own | Own 3 
“Morse. Del-R | Del-R Own | Own 3 
Morse Del-R | Del-R — | Own 4 


Auburn 8-98 
Austin 

Buick 8-50 
Buick 8-60 
Buick 8-80 
Buick 8-90 
Cadillac V-8 
Cadillac V-12 
Cadillac V-1 16 
Chevrolet _ 
Chrysler 6 
Chrysler 8 





lem 
Alem 
| Alem 
Al-Z 
Al-Z 
| Al-Z 


aga 


Chrysler Imperial 8 | Morse 


Del-R | Del-R 


Own 4 


) Link | 
| Var 
| Var 


Cord (Fr. Wh. Dr.) 


De Soto Six 
De Soto Eight 


Del-R 
Del-R 
Del-R | Del-R 


Detr 3 UnP&MM 
Own 3 
Own 3 


*Del-R 


‘Long 
Del-R _—— — 


| 


NANNNNNH 


ou 
mo 


“Gem 
Own | 
Own 


Co) F 
Own ‘2 
Own 12 


i) <3 & Ge 


18x7.00 


| 19x5.00 
19x5.25 


19x5.00- 


Bijur_| 


a 
a 


vu 
un 


OTICE 





:; Own ! 
Own',| 460 |H}— 
Own 14 | 
Own ’ 
Own ! 


Own 3 

Own 3 Spic 
Own 3 Spic 
W C3 Spic 
Wwc3 Spic 
Wc 3 Spic 
Own 3 Spic 
Own 3 Own 
War-G 4 Spic 
War-G 4 Spic 
War-G 4 Spic 

— 3 

Ls 

;}—4 

| —4 

| Own 3 

| War-G 3* 
War-G 3° 


Please see the fifth col- 
umn to the left of this 
advertisement giving 
steering gear informa- 
tion. Notice the out- 
standing Ross predom- 
inance. The actual 
figures are: 


Aut-L | Aut-L_ 7 
Del-R | Del-R Borg 
Del-R | Del-R Borg 
Aut-L |*Aut-L Borg | 
Aut-L |*Aut-L Borg 
Aut-L |*Aut-L Borg 
~ Aut-L |*Aut- L Own 

Own |*Own ____ Own 
Del-R *Del-R  Br-L | 
Del-R |*Del-R Br-L 
Del-R |*Del-R Br-L | 
Del-R |*Del-R Long 
Del-R |*Del-R Long 
Del-R '*Del-R Long 
Del-R *Del-R Long 
Aut-L |*Aut-L Own 
Aut-L ‘*Aut-L Borg 
Aut-L |*Aut-L Borg 
Aut-L |*Aut-L Long | War-G 3* 
Aut-L |*Aut-L Long | War- -G 3* 
~~ Del-R | Del-R Own | O-SM3 __ Spic 
Aut-L |*Aut-L Long | Own 3* Spic 
Del-R |*Del-R Rock | War-G 3. Spic 
Del-R /“Del-R Rock | War-G 3 Spic | 
Del-R | Del-R — | Own 3 Spic | 
“Aut-L |*Aut-L Own Own 
Aut-L |*Aut-L | Own Own 
*Aut-L |*Aut-L Own Own 
*Aut-L |*Aut-L Own Own 
Del-R | Del-R O-SM3 MM j| 
Del-R | Del-R M-SM3 Un-P ; 
| O-SM 3 MM 

O-SM3 Un-P 


| War-G 3 Spic 
| War-G 4 Spic 
Spic , 


| | G 4 
Spic 


Spic 
seamen 


Chain 

| Morse 

| Morse 

| Morse 

| Morse 

| Morse 
Morse 

| Var 
Whit 
Whit 

| Whit 

| Link 

| Link 

| Link 

| Link 

| Morse 

| Whit 
Morse 
Morse 
Morse 
Morse 


De Vaux 6 
Dodge Six 
Dodge _ Eight 
Durant 6-10 
Durant 6-12 
Durant 6-14 
Essex Super 
Ford A 
Franklin S 15 Trans.) 
Franklin 


S 15 Trans. 
Franklin 8 15 De L 
Graham 


Std. 6 
Graham Spl. 6 
Graham 


Spl. 8 
Graham Cust. 8 


Hudson Greater 8 
Hupmobile Cen 6 
Hupmobile Cen 8. 
Hupmobile C r 
Hupmobile H and U 


La Salle V-8 
Lincoln be 
Marmon Eight-70 
Marmon 88 
Marmon 16 
Nash Six-60 
Nash Eight-70 
Nash Eight-80 
Nash Ejight- 90 
Oakland V-38 — 
Oldsmobile a Whit I 
Packard 826-833 | Morse 
Packard 840-845 | Morse 
Peerless Si. 8 | Link 
Peerless Master 8 | Link 
Peerless De L. | Link 
Peerless Custom 8 | Link 
Pierce-Arrow 43 | Gear 
Pierce- Arrow 4i- -42 | Whit 
Plymeuth — | Var 
Pontiac } Morse 
Reo Royale Morse 
Reo Flying | Morse Del-R | Del-R 
Reo Flying Cloud | Morse Del-R *Del-R . 
Studebaker | Whit Del-R |*Dél-R 
Studebaker 8 | Var G_ Del-R |*Del-R 
Studebaker 8 | Var G_ Del-R |*Del-R 
Studebaker 80' Var G Del-R | Del-R 
Studebaker 90| Var G Del-R _Del-R 
Stutz LA “7 Del-R | Del-R 
Btutz MA Del-R | Del-R 
Stutz MB _Del-R | Del-R 
Willys 6-97-98 D | Chain Aut-L |*Aut-L Borg | 
Willys 8-80 D Chain Aut-L |*Aut-L Borg 
Willys-Knight 66 D 


"19x5.00 
18x5.50 


~ | 19x4.75 | 
| 


War 
War 
Own | 
Own 
Own 
vem 
‘Gem 
Gem | 
Gem 
Gem 
Ross 
Ross 
Ross 
Ross 
x Gem 
Ross 
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Chain Aut- L *Aut- L Rock 


Spic 


KEY TO ABBREVIATIONS 
2 


Arrow 43, 137 in. W. B. rear axle ratio 
is 4.42. On model 41 rear axle ratio is 
4.42, On modei 42 ratio is 4.23. 
+The axle ratio varies with body 
on .Frankiin models. 
Brakes——-H, hydraulic 
steeidraulic; Bendix, 
Steering Gear—Gem, Gemmer 
Gear and Tool Company: 


and Starter—Aut-L, 
m Ue 
twin ig- 


Generator 
Del-R, Delco-Remy; 
*Nash-Indicates 


Comproasion Ratio—*Optional on the Au- 

urn, 

Piston Material—*Alum, 
invar struts; Alum, aluminum alloy; 
cast iron; S St, semi-steel. 

Oil Purifier—Pur, Purolator: Wal, Wall: 
Han, Handy; AC, AC Spark Plug Com- 
pany; Ste, Stewart-Warner: Ski, Skinner. 

Fuel Cleaner—AC, AC Spark Plug Co.: Gas, 
Gascolator; Ste, Stewart-Warner; Til, 
Tillotson, 

Carburetor 
Zenith: 
Stromberg; 
Tillotson. 

Air Cleaner—AC, AC Spark Plug Com- 
any; AM, Air Maze; Han, Handy; Un, 
Inited; Til, Tillotson, 

Front End Drive—Link, 
Texolite Cel, Celeron: 
Chain; Diam, Diamond 
Morse Chain Company; 
makes of chains; Var-G, 
of gears 


Ignition, 
Auto-Lite; 
North East 
nition. 
*Bendix starter used. 

Clutch —Borg, Borg & Beck: Br-L, 
Lipe; Rock, Rockford Machine; 
Long Clutch Company. 

Fransmission—War G., Warner Gear Com- 
pany; Detr, Detroit Gear; Mun, Muncie 
Gear: WC, Warner Corporation: D-8M— 
Detroit Synchro-Mesh; O-SM—Own, Syn- 
chro-Mesh; M-SM— Muncie, Synchro- 
Mesh 

*Free Wheeling. 

Free wheeling on Auburn De Luxe models 
only 
Universals—-Un P, Detroit Universal Prod- 
ucts Company; Spic, Spicer Manufactur- 
ing Corporation; MM, Mechanics Uni- 

versal Joint Company. 

Rear Axle—Col, Columbia: Sal, Salisbury: 
Tim, Timken. %a-Semi-floating; %4- 

%4 floating; F-Full floating. 

Ratio—-Optional on the Auburn. *On Pierce 


aluminum with 


Weight—tAustin standard passenger 
cl, 


coupe. **Hupmobile model H weighs 
3,955 pounds, and model U, 4,225 pounds, 
*Reo Rovale 125-in. wheel base, weighs 
3,950 pounds. *Studebaker, 7 pass 
sedan. *Willys 6-97 D weighs 2,656 and 
the 98-D weighs 2,706 pounds 

Wheel Base—*Over all length of chassis 
instead of wheel base, which manufac- 
turers refuse to give. 

Engine Make—Con. Continental; Lye. Ly- 
coming. Hall, De Vaux-Hall Motors Corp, 

Fan Belt Type--V, V-type; F, fiat. 

Thermostat—Bish-Bab, Bishop & Babcock; 
Dole, Dole Valve Co., Chicago, I}.; Pines, 
Pines Winterfront; Var, various makes. 


Walve Arrangement--L, L head: H, hori- 
zontal: O, overMead; K, sleeve valve; 
LV, V-type L head. 

*Air cooled. tThermo syphon water cir- 
culation. 


—_— 


PUBLIC WORKS DEPT. 
NOW IN CONTROL OF 


types 


Brown- 
Long, 


Bendix Brake ae 
Ross 
Sag, Saginaw 
Say-B, Savior-Beall Manufacturing Com- 


Ross, 


Warner. 
semi-elliptic: tub 
semi-cantilever; S&-Tr, 
*Rear spring length on 


pany; War, 
Rear Springs — 5S, 
elliptic; ant, 
semi-transverse. 
Willys, 6-98D is 51 in, 


Spring Sbackles—Tryvon, Willys-Morrow 
Company; Rub B, Rubber Shock Insu- 
lator Company; Faf, Fafnir 
Company; ERS. Eaton Rubber 
ings. Inlox—-Inland Mfg. Co 

Chassis Lubricator—Alem, Alemite: A)l-Z, 
Alemiate Zerk; Bijur, Bijur Lubricating 
Corp.: Bijur A, Bijur automatic central- 
ized; Far, Farval, 


Sch, Wheeler Schebier: 
Mar, Marvel; Car, Carter; 
DL, Detroit Lubricator; 


Zen, 
Str, 
Til, 


Bi 


Link Beit: Tex, “Soe 
Whit, Whitney 
Chain; Morse, 
Var. various 
various makes 


‘ 

: e ! 
the show of public convenience and 
necessity on the part of buses and 
trucks was enacted into law. | 


M. mechanical: 


CHARLES GRANGER 
New York, March 27.- Charles | 
|Granger, district manager in the 
the Federal Motor Truck 


{ a 

vate corporations who haul for 
themselves and trucks that are used 
for public service on mileage basis 


WASHINGTON TRUCKS 


Seattle, Wash., March 27.—By vir- 
tue of Senate Bill No. 107 the De- 
partment of Public Works of this 
state will have control and super- 
vision over practically all trucks 
that use the highways for hauling 
property or commodities for hire. 


or town-to-town basis of payment. 


All such operators, outside city | 
limits and not to include trucks 
handling farm produce from point 
of production to market, are to ap- 
ply for permit, to cost a $25 fee. 


| They must charge reasonable rates, | 


The same regulation and control | 
that the department has had over | 


so-called franchise carriers or cer- 
tificate common carrier motor 
transportation companies will be 
extended to contract carriers, pri- 


}revenue operating statement, 


file tariffs and quarterly a gross 
upon 
which a tax of 1 per cent. must | 
be paid into the public service re- | 
volving fund of the state. 

This is the most comprehensive | 
law adopted in Washington since 


the transportation act of 1921, when’ 


GETS BUS FRANCHISE 
Trenton, N. J., March 27.—The 
Public Service Co-ordinated Trans- 
port has been granted permission by 
the Board of Public Utility Com- 
missioners to operate buses along 


Harrison Avenue in Garfield on its | 
| Passaic - Garfield = Lodi route. 


An 
application by Garfield for revoca- 


tion of municipal consents granted | 


|to the Public Service, August 11, 
1930, for operation on the Harrison 
Avenue route was dismissed by the 
board. 


| East for 
Company of Detroit, died here this | 
| week. Mr. Granger was a veteran | 
in the automotive field and was | 
widely known in all its various | 
branches, 


BUSES REPLACE TROLLEYS 


Irwin, Pa., March 27.—The Irwin- 
Herminie Traction Company has 
| discontinued trolley service in this 
city and has begun operations of 
a bus line between Irwin and’ 
Herminie, Pa. 


ROSS 


Cam & Lever 
Steering 


ee 
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- Profit | 
| In the News 


USINESS news more than any other is 
read for profit. Whether the reader be 
an engineer, a president, sales manager, dealer, 
distributor or jobber, his interest in Automotive 
Daily News is for the business value he gets 


out of it. 
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Such men do not read to pass the time away, nor 
do they pay $12 a year for this publication 
because they are only passively interested in it. 
The reader interest of Automotive Daily News 
is higher than that of any publication in the 
automotive field. Couple that with the fact that 
copy of any size is visible and you have an 


advertising medium of considerable value. 


Automotive Baily News 


H. A. TARANTOUS, Bus. Mgr. 

GRAYBAR BUILDING, NEW YORK CITY 
WESTERN OFFICE DETROIT OFFICE EASTERN OFFICE 
Willard R. Cotton, Mgr. Geo. M. Slocum, Mgr, J. Edward Schipper, Mgr. 
333 No. Michigan Ave, Fisher Building Graybar Building 

Chicago, Il. Detroit, Mich, New York City 





